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The U.S. Money Reserve Vault Facility today 

center could be subject to cancellation and your 

U.S. Gold Coins Authorized for Immediate Release

Authorized by Congress: Public Law 99-185

Do Not Delay - Limited Supplies Available!

Gov’t-Issued Gold Coin 

1-855-406-7214

$17938

Call Toll Free 7 Days a Week:

SHIPPING & INSURANCE  $31.00 - $36.00

U.S. Gov’t Issued American Eagle Gold Coins

THE MARKETS FOR COINS ARE UNREGULATED. PRICES CAN RISE OR FALL AND 
CARRY SOME RISKS. THE COMPANY IS NOT AFFILIATED WITH THE U.S. GOVERNMENT 
AND THE U.S. MINT. PAST PERFORMANCE OF THE COIN OR THE MARKET CANNOT 
PREDICT FUTURE PERFORMANCE. SPECIAL AT-COST OFFER IS STRICTLY LIMITED TO 
ONLY ONE LIFETIME PURCHASE OF 10 AT-COST COINS (REGARDLESS OF PRICE PAID) 
PER HOUSEHOLD, PLUS SHIPPING AND INSURANCE. PRICES MAY BE MORE OR LESS 
BASED ON CURRENT MARKET CONDITIONS. CALL NOW. NOT AVAILABLE IN GEORGIA.

PURE COST - NO DEALER MARKUP!

U.S. Gov’t Issued American Eagle Gold Coins
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Featuring your Service Branch Name and Emblem laser engraved on the handle 
as a permanent reminder of your service to Country

The most popular sized case, 
3-1/2" closed, is perfect to carry 
in your pocket and provides three 

most practical and useful 
blade sizes. 

American Military Service Men 
and Women have carried traditional 

wooden handled, three-bladed pocket knives 
for generations during periods of war and peace.
We are pleased to create and issue our own version 
of this popular knife, handcrafted with a two-toned 
polished wooden handle, strong riveted case and three
honed stainless steel blades in the preferred clip, spey
and sheepfoot shapes. Satisfaction is guaranteed or
return within 30 days for replacement or refund –
no questions asked. Order yours today and 
others as gifts for family, friends and 
fellow Veterans.

$29.50*
Only�

�
per Knife

MAIL TO: Veterans Commemoratives™,  
Two Radnor Corp. Ctr., Suite 120, Radnor, PA 19087-4599

YES! I wish to order ______ qty.  U.S. Military 
Service Emblem Knives at $29.50* each. 
Please send my FREE American Flag Pin.
(For multiple orders please use a separate sheet of paper.)

SERVICE BRANCH:
Army  Navy  Air Force  Marine Corps

I WISH TO PAY IN FULL AS FOLLOWS:
Enclosed is my check or money order payable
to “Veterans Commemoratives” for $______ OR,

Charge my Credit Card  $_______ 

CREDIT CARD: Exp. Date:____/____

CC#: ________________________________
Visa     MasterCard     AMEX     Discover  

Signature: ____________________________
SHIPPING ADDRESS: (We cannot ship to P.O. Boxes)
Please allow 2-3 weeks for delivery.

Name: ______________________________

Address: ____________________________

City:_____________ State:____Zip: ________

Phone #: (______)______________________

Email:________________________________
*Plus $7.95 per knife for engraving, shipping & handling. 
*PA residents add 6% state sales tax.

©2010-2012 ICM       BLDKNI-ALM-0612

FOR OTHER FINE MILITARY GIFTS AND COLLECTIBLES VISIT VETERANS COMMEMORATIVES™ ONLINE AT WWW.VETCOM.COM

MAIL TO: Veterans Commemoratives™,  
Two Radnor Corp. Ctr., Suite 120, Radnor, PA 19087-4599

YES! I wish to order a Diamond Service Branch
Watch featuring my Birthstone and Monogram, 
as follows: Please send my FREE American Flag Pin.

Army  Navy  Air Force  
Marine Corps Coast Guard   

NOT SHOWN: Merchant Marine Seabee

Birthstone Mo. (1): ________ Monogram (1): ___

Initials Desired (3): ______    ______    ______   

Years of Service: ___________  to ___________ 

Post Number: _____________

I WISH TO PAY IN FULL AS FOLLOWS:
Enclosed is my check or money order payable to:
“Veterans Commemoratives” for $125* per watch OR,

Charge my Credit Card  $125* per watch as follows:

CREDIT CARD:  Exp. Date:____/____

CC#:__________________________________
Visa      MasterCard      AMEX      Discover  

Signature:______________________________
SHIPPING ADDRESS: (We cannot ship to P.O. Boxes)
Please allow 4-6 weeks for delivery.

Name: ________________________________

Address: ______________________________

City:_____________ State:____Zip: ________

Phone #: (______) ______________________

Email: ________________________________
*Plus $14.95 per watch for engraving, shipping & handling. 
*PA residents add 6% state sales tax.

©2010-2012 ICM        BRSWAT-ALM-0612

These exclusive watches have personalized features
not found anywhere at any price:

• Special dials, minted like fine coins, capture every detail of your Service
Branch Emblem and include a genuine Diamond at 12 O’clock.

• Unique Dress Bracelet customized with four of your birthstones and 
your monogram within a circle of stars.
• Case back engraved with your initials, years of
service and Post Number.

• Precision Quartz Movement for years of 
accurate timekeeping.

• Satisfaction guaranteed 100% or return within 30 days for
replacement or refund. So, order today with confidence. 

TO HONOR YOUR SERVICE TO COUNTRY

EXCLUSIVE U.S. MILITARY
BIRTHSTONE WATCHES

Personalized with Your Birthstones, Monogram, Initials and Service Years

JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

GARNET AMETHYST AQUAMARINE ZIRCON EMERALD PEARL RUBY PERIDOT SAPPHIRE ROSE GOLDEN BLUE
ZIRCON SAPPHIRE ZIRCONBIRTHSTONES ARE SIMULATED FOR CONSISTENT SIZE AND CLARITY. NAMES REFER TO COLOR.

ARMY shown at left with Ruby Birthstones.

AIR FORCE MARINE CORPS COAST GUARDNAVY

CALL TOLL-FREE: 1-800-255-3048 Mon - Fri from 9am - 5pm EST  Have Credit Card Ready.ORDER BY JUNE 5th FOR
FATHERS DAY DELIVERY!★★
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defl ect much more than fragments.
Courtesy Wilson History & Research Center
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 As former Marines and Sailors, we served 

together yesterday. As seasoned attorneys, 

we’ll fi ght this disease with you today. 

Attorneys at Coady Law fi rm have successfully 

represented veterans in Mesothelioma claims 

nationwide for two decades. We’ve helped 

them understand their rights—and secured 

millions for their families in just compensation.

Trust in the experience of shipmates who 

served with you. Contact the Coady Law Firm. 

Receive a FREE, no obligation consultation.

 Call 1-888-802-MESO (6376) 
FOR A NO OBLIGATION CONSULTATION.

 NOTICE TO VETERANS WITH 

MESOTHELIOMA

 Bud Coady
Harvard, 1979
USMC, 1979-89, 1991
Gulf War Veteran

Attorney at Law

 Dave Fanikos
 Harvard, 1985
USMC 1986-1989

Attorney at Law

 YOU ARE 
NOT ALONE 
IN THIS FIGHT.

TURN TO FELLOW 
VETERANS.
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FREE
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For a Limited Time

The Easier 
Way To Trim 
and Mow!

TOLL-FREE

1-800-708-1463
DRtrimmer.com

Call for a FREE DVD & Catalog!

 Eliminate Landscape 
Eyesores with a 
DR® STUMP GRINDER!

EXPAND lawn areas.
OPEN UP
& meadows.
BLAZE new trails.
REMOVE mowing 
hazards.

 STUMP REMOVAL 
FAST & EASY!

Call for a FREE DVD & Catalog!

 The DR® STUMP GRINDER uses carbide-tipped 
cutting teeth that take over 400 “bites” per 
second, to pulverize stumps into a pile of wood-
chips. Quickly and easily, you can grind any size 
tree stump below ground level. Gone forever!

TOLL-FREE

1-800-708-1463
DRstumpgrinder.com
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FREE
SHIPPING
For a Limited Time

The original, patented 
DR® TRIMMER/MOWER 
is both a precision trimmer 
and a powerful mower!
TRIM within a whisker of houses, trees, 
fences. Big wheels make it easy for anyone to 
control precisely!
MOW WITHOUT FEAR of hitting rocks 
or hidden obstacles, because there’s no blade 
to bend or dull.

GUARANTEED NOT 
TO TANGLE even in 
waist-high grass and weeds 
– thanks to its patented 
No-Wrap Trimmer Head. 

Now you can preserve important
history of World War II with a

FREE colorized U.S. Half-Dollar. 
The attack on Pearl Harbor

stunned the nation and changed the
course of history.  Imagine owning
this 70th Anniversary commemora-
tive coin – for just $2.95 shipping
and guaranteed delivery.

Send today and you’ll also
receive special collector’s infor-
mation and other interesting
coins on approval.  Limit one
coin.  Satisfaction guaranteed.

Pearl Harbor Colorized Half-Dollar
❏ Yes! Send me the Attack on Pearl Harbor
coin.  Enclosed is $2.95 for Shipping & Handling.
Satisfaction guaranteed.  Limit one coin.
Quick order at MysticAd.com

Name_______________________________

Address _____________________________

City/State/Zip ________________________
❏ Check or money order
Charge my:  ❏ Visa  ❏ MasterCard

Exp. Date: ____/____
Send coupon to:  Mystic Stamp Company
Dept. VK109, 9700 Mill St.
 Camden, NY 13316-9111

✔

Get Your Free
Attack on

Pearl Harbor
70th Anniversary

World War II Coin

Just $2.95 shipping and
guaranteed delivery!
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It isn’t poor economics, 
oppressive debt or losing its 
AAA bond rating bringing 
America down. The United 
States is in decline due to a 
fundamental change in how its 
citizens and politicians think: 

 You can be arrested for 
having expired tags on your car, 
but not for being here illegally.

 The best way to eliminate 
trillions of dollars in debt is 
to spend trillions more in 
taxpayers’ money. 

 Stripping away constitutional 
amendments really protects the 
people’s rights. 

 The state is responsible for 
providing for our children.

I could go on and on.
 – John Kalabus, Cleveland, Tenn.

‘The Message No One 
Wanted to Hear’

Kevin Freeman’s hypothesis 
has more holes than a sieve 
(April). It completely disregards 
the greed of multinational 
corporations and makes the 
Middle Eastern oil countries 
sound as if they have control of 
their destinies, when in fact, 
without “Big Oil,” they’d be just 
another Third World player. 

Nor does Freeman say anything 
about the United States being 
the largest exporter of oil 
products, and that part of the 
reason gas prices are so high is 
that there hasn’t been a new 
refi nery built in 20 years. He 
talks about Lehman Brothers, 
but says nothing of the bank 
bailout and how much of that 
the banks kept. It sounds like 
Freeman is using his resources 
to shelter the 1 percent, with 
the use of misinformation.

– J. Fred Pettijohn, Kokomo, Ind.

Kevin Freeman blames the 
global fi nancial crisis on 
obscure economic terrorists and 
evil foreign policymakers. 
Thank goodness. I had been led 
to believe by the complexity of 
the historical record that the 
economic downturn, and 
subsequent increases in our 
national debt and unemploy-
ment, were due to the costs of a 
prolonged war in Afghanistan 
and our invasion of Iraq, 
coupled with the Bush tax cuts, 
mortgage and fi nancial fraud, 
and plain old greed. I’m glad it 
wasn’t our fault.

 – Don Deresz, Miami

‘The Myth of America’s Decline’
Contrary to what Alan Dowd tells us, 

I believe the myth of America’s decline is 
no myth (April). There is a grave danger 
in thinking all is well when our country 
faces monumental challenges, and our 
citizens are less prepared for their civic 
duties than at any other time in history.

There are those who wish to divide us 
according to religion, race, skin color or 
gender – highly placed politicians among 
them – and we ought to wonder why. 
Such behavior should evoke anger, not 
complacency, from “we the people.” 

I do not fear a foreign invasion. I worry 
about our own people giving their 
country up to foreign ideology. This is a 
real and present danger.

– Howard Benjamin, Eustis, Fla.

The Magazine for a Strong America

HOW TO CONTACT US
For assistance with membership record verification, 
membership applications, change of address, 
notification of member death or changes to magazine 
or Dispatch subscriptions, contact customer service.

 CUSTOMER (317) 860-3111 
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  The American Legion
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‘Broken Arrow’
I read George Zucker’s article 

with great interest (April), as I 
was stationed at Hunter Air 
Force Base in the 1950s and was 
a crew chief on B-47 bombers. 
Yes, our planes were occasion-
ally loaded with bombs, but they 
weren’t armed so that there 
would be minimal damage if one 
had to be dropped. I do agree 
with the military that these lost 
nukes should be left alone. I was 
aware of the Tybee incident but 
had never heard of the bomb 
dropped in South Carolina. 
Those poor chickens. 

 – Joseph Ross, East Rochester, N.Y.

New national defense policy
Rep. Buck McKeon worries 

that we are ignoring lessons of 
the past (Big Issues, April). Our 
last three major engagements – 
Vietnam, Iraq and Afghanistan – 
give us a different lesson.

The United States tries to force 
American-style democracy on 
people who have neither the 
physical infrastructure, social 
sophistication or political 
leadership to establish or main-
tain a democratic society. The 
huge cost erodes our quality of 
life and deeply divides us as we 
go deeper into debt. When we 
realize our military approach is 
not going to work – as evidenced 
by the inability of the “host” 
country’s politicians to develop a 
viable democracy – we stay on 
for a few more years, sacrifi cing 
people and money while vainly 
searching for a politically 
acceptable way to get out. 

I think McKeon’s the one who 
fl unked the lesson.

– Charles C. Smith, Tipp City, Ohio

I agree with McKeon: history 
has shown us that reducing our 
military forces has catastrophic 
consequences. One only has to 
look at the “cannon fodder” 
thrown into the breach to stem 
the tide of war, and the casual-
ties that have ensued due to our 
not having a standing army 
capable of going into combat. 
But the problem is more systemic 
than that. Many units aren’t 
combat ready because of wound-
ed warriors who remain “on the 
books.” These men and women 
need time to recuperate and have 
their ranks fi lled.

What is the response of 
Congress? To cut the very ground 
forces already understaffed and 
invest in naval vessels and 
airplanes. When was the last 
time we engaged in a major air 
or naval battle? Many of our 
soldiers and Marines have spent 
four, fi ve, six or more tours in 
combat since OEF and OIF 
began. They are strained beyond 
what is even thinkable, and now 
we’re reducing their ranks.

 – Murrell Worth, Chino Valley, Ariz.

‘Never One to Back Down’
I read with a heavy heart of 

the loss of Richard Christian Jr. 
(Rapid Fire, April), a great 
veterans advocate who I had the 
pleasure of working with on 
several Agent Orange projects. 
I have been involved with the 
issue since 1977 and did my own 
research, which I published in 
articles for 10 years until putting 
them in book form in 1985. 
Christian reviewed my work 
several times and gave me much 
encouragement. I salute him.

 – Dave Barker, Portsmouth, Ohio

I was sorry to read of the 
passing of Richard Christian Jr. 
I served as chairman of the New 
Jersey Agent Orange Commis-
sion in the 1980s. At the time, 
both VA and DoD claimed that 
Vietnam veterans could not be 
compensated for Agent Orange 
exposure, saying there was no 
way to measure residual dioxin 
after such a long period of time. 

My commission’s project 
proved that dioxin levels could 
be accurately measured through 
fat testing, but this would be 
meaningless without proof of 
individual exposure. We became 
familiar with Christian’s shop at 
the Joint Forces Environmental 
Support Group and worked with 
him to establish exposure levels 
for our subjects. The results were 
more successful than we could 
have hoped for. I agree with Dr. 
Jeanne Stellman when she says 
that without Dick Christian no 
veteran would be getting com-
pensation for Agent Orange.

– Allen E. Falk, national commander, 
Jewish War Veterans of the USA 

Editor’s note: While VA funding 
fees were briefl y at the levels 
indicated in “The Homebuyer’s 
Market for Veterans” (April), 
current fees are 2.15 percent for 
active duty (2.4 percent for 
reserve/Guard), and with a 
10-percent down payment are 
reduced to 1.25 percent for active 
duty (1.5 percent for reserve/
Guard). Also, the article should 
have stated that, in some cir-
cumstances, it’s possible to have 
more than one VA loan. Finally, 
no appraisal is required for a VA 
Interest Rate Reduction Refi nanc-
ing Loan.

THE AMERICAN LEGION MAGAZINE WELCOMES YOUR OPINIONS 

Include your hometown and a daytime phone number for verifi cation. All letters published are subject to editing.
Due to the volume of mail received, not every letter can be acknowledged.

The American Legion Magazine, P.O. Box 1055, Indianapolis, IN 46206
magazine@legion.org
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At USAA, our commitment to serve the fi nancial needs of our military 
community, veterans of all ranks who have honorably served and their 
eligible family members is without equal. It’s why we save members $450 
a year on average* when they switch to USAA Auto Insurance.

USAA means United Services Automobile Association and its insurance, banking, investment and other companies. 
* Average Annual Savings based on countrywide survey of new customers from 10/1/2010 to 9/30/2011, who reported their prior insurers’ premiums when they switched 

to USAA. Savings do not apply in MA. Use of the term “member” does not convey any legal, ownership or eligibility rights for property and casualty insurance products. Ownership rights 
are limited to eligible policyholders of United Services Automobile Association. The term “honorably served” applies to offi  cers and enlisted personnel who served on active duty, in the Selected 
Reserve or National Guard and have a discharge type of “Honorable.” Eligibility may change based on factors such as marital status, rank or military status. Contact us to update your records. 
Adult children of USAA members are eligible to purchase auto or property insurance if their eligible parent purchases USAA auto or property insurance. Property and casualty insurance products 
are available to current and former military members and their former dependents who meet certain membership eligibility criteria. To fi nd out if you are eligible, contact USAA. Underwriting 
restrictions apply. Automobile insurance provided by United Services Automobile Association, USAA Casualty Insurance Company, USAA General Indemnity Company, Garrison Property and 
Casualty Insurance Company, USAA County Mutual Insurance Company, San Antonio, TX, and is available only to persons eligible for P&C group membership. Each company has sole fi nancial 
responsibility for its own products. The American Legion receives fi nancial support from USAA for this sponsorship. © 2012 USAA. 135841-0212

Begin your legacy. Get a quote.

1-877-699-2654 | usaa.com/legion

Insurance   Banking   Investments   Retirement   Advice   

Only one kind of auto insurance is earned once, but 

may be handed down from generation to generation.

USAA is proud to be the 

Preferred Provider
of Insurance and Financial Services 

to The American Legion
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Have you ever had the privilege of attending the funeral of a veteran 
or a servicemember killed in the line of duty? I’m quite certain that most 
Legionnaires, at one time or another, have stood at the graveside of an 
American who wore the uniform, rendering a fi nal salute. In fact, 
thousands regularly volunteer their time to be part of their posts’ honor 
guards, considering it a sacred duty to pay tribute to our departed 
comrades and their families. 

Every moment of such ceremonies is moving, but perhaps the most 
powerful is when a servicemember steps forward to present the U.S. fl ag 
to the surviving family. Every time, that fl ag has been meticulously 
folded, usually by two representatives from the deceased’s branch of 
service, and is gently placed in the hands of the widow, the parents or 
the children, on behalf of a grateful nation.

Sometime between the folding of the fl ag and the presentation, a lump 
forms in my throat. At times, I’ve had to blink back tears. Even the most 
stoic of men labor to keep their emotions in check as Old Glory – folded 
smartly so that only the blue and the stars are showing – is received by 
surviving family members. There is no greater send-off to Americans 
who in wartime put our country fi rst, and no better way to thank the 
loved ones who supported them. 

For more than 200 years, U.S. fl ags have draped the caskets of young 
and old alike, from those who made the supreme sacrifi ce in battle to 
those who made it home. In every case, the fl ag honors what they gave 
to America and, for their loved ones, conveys the nation’s gratitude. 

At other times, the Stars and Stripes rallies Americans. Raised at 
Ground Zero in the grim days following 9/11, our fl ag sent a message to 
friends and enemies that the United States wouldn’t go quietly into the 
night. For legal immigrants aspiring to American citizenship, the fl ag 
has long meant the hope for a better life. For Olympic athletes about to 
receive a medal, the fl ag embodies pride in self and country. 

There is no more potent symbol in our nation, yet because of a 1989 
Supreme Court decision, that symbol remains unprotected against 
physical desecration. Every time the U.S. fl ag is burned or ripped, it’s an 
affront to those of us who know that it’s far more than a piece of cloth. 

Since that day, The American Legion has led the campaign against 
fl ag desecration, lobbying Congress on behalf of the millions of Ameri-
cans who support a constitutional amendment that would return to the 
people the right to protect their fl ag. Currently, two pieces of legislation 
– H.J. Res 13 in the House and S.J. Res. 19 in the Senate – await action. 
They say simply: “The Congress shall have power to prohibit the physi-
cal desecration of the fl ag of the United States.” 

We celebrate Flag Day this month; now is the time to contact your 
elected senators and representatives. If they’re co-sponsors, thank them. 
If they’re not, ask them to sign on to show their support for the legisla-
tion. We’ve made it easy to contact them online through the Legislative 
Action Center, capwiz.com/legion/home. There is no symbol more 
powerful, or more worth protecting, than our fl ag.

Celebrate Flag Day by protecting Old Glory

MEMORANDA

NATIONAL CONVENTION ON 
FACEBOOK A new American 
Legion National Convention page 
on Facebook gives Legion family 
members an opportunity to 
interact and share information 
with others who plan to attend the 
th National Convention in 
Indianapolis. All Legion family 
members are encouraged to visit 
the page and click “Like.”

   www.legion.org/facebook, 
click on National Convention 

‘PAUSE FOR THE PLEDGE’  
At  p.m. EDT June , Americans 
across the country will pause to 
recite the Pledge of Allegiance. 
A group of patriotic business 
leaders started the observance at 
the Star-Spangled Banner Flag 
House in Baltimore in , and 
since then, “Pause for the Pledge” 
has become a national event. 
Thousands of communities and 
organizations conduct their own 
Pause for the Pledge every year.

National Commander
Fang A. Wong
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A Tribute to Those Who Served

Honor with pride the brotherhood of cour-
age that answered their country’s call to action 
over the years with the Veteran’s Pride and 
Brotherhood Ring—a fi ne jewelry exclusive 
honoring those who served and forged a bond 
that remains to this day.

A Moving Achievement in 
Craftsmanship and Design

Crafted of solid sterling silver and plated in 
24K-gold, the Veteran’s Pride and Brotherhood 
Ring features a stirring bas-relief portrait of 
three vets plated in 24K-gold against a genuine 
black onyx center stone.  The protective wings of 
a proud American eagle, also plated in 24K-gold, 
embraces this tribute.  A dramatic motif of stars 
and stripes fl anks each side of the band, and 
engraved inside are the poignant words, “Pride 
and Brotherhood.”

Exceptional Value ...
Immeasurable Signifi cance 

The perfect way to show your remembrance, or 
a great gift for the veteran in your life, this 
magnifi cent ring can be yours for just $149*, 
payable in four convenient installments of 
$37.25. To reserve a ring in your name, backed 
by our unconditional 120-day guarantee, send 
no money now. Just fi ll 
out and send in the 
coupon today. But 
hurry—this is a 
limited time offer!

A bold statement in solid sterling silver, gold and black onyx

Arrives in a custom   
presentation case  
with Certifi cate of 
Authenticity

A FINE JEWELRY EXCLUSIVE

Expertly crafted in solid sterling silver 
and plated in 24K-gold

★★★

Genuine black onyx center inlay featuring 
a dramatically detailed veterans sculpture

YES.  Please reserve the Veteran’s Pride and Brotherhood 
Ring for me as described in this announcement. 

Send no money now!

*Plus $9.98 shipping and service per item. Please allow 4-6 weeks after initial payment for 
shipment.  Sales subject to product availability and order acceptance.

   
©2011 BGE  01-07794-001-BI2

Mrs. Mr. Ms.
Name (Please Print Clearly)

Address

City

State                          Zip

E-mail (optional)

 01-07794-001-E94992

LIMITED TIME OFFER
Reservations will be 

accepted on a fi rst-come, 
fi rst-served basis. 

Please respond as soon 
as possible.

To assure a proper fi t, a 
ring sizer will be sent to 

you after your reservation 
has been accepted.

Shown actual size.

Your Complete Satisfaction 
Guaranteed

RESERVATION APPLICATION

P . O .  B o x  8 0 6 ,  M o r t o n  G r o v e ,  I L  6 0 0 5 3 - 0 8 0 6

jewelry

�������� �	
����

the

www.bradfordexchange.com/7794

©1984.  VVMF and F.E. Hart.
All Rights Reserved.  

Used with permission. 
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Approve Keystone XL pipeline now

Sen. John Hoeven, R-N.D.
 Hoeven is a member of the Senate 

Committee on Energy and Natural 
Resources.

SUPPORT
Rep. Bobby Rush, D-Ill.

 Rush is a member of the House 
Committee on Energy and Commerce.

OPPOSE

My colleagues and I have been working on 
legislation that authorizes TransCanada to 
construct the Keystone XL pipeline from Alberta, 
Canada, to the Midwest and Gulf Coast. It will 
transport an additional 830,000 barrels of oil per 
day to U.S. refi neries, including 
100,000 barrels a day from 
North Dakota and Montana.

The Keystone XL project is 
vital to the nation. President 
Obama should have already 
approved it. The pipeline will 
reduce our dependence on 
Middle Eastern oil, create jobs 
for Americans, and help hold down the cost of fuel 
at the pump for U.S. consumers and businesses at 
a time when our economy is struggling.

The vast majority of the pipe for the Keystone XL 
will be made here in North America – half of it in 
Arkansas – by U.S. workers. Ninety percent of all 
other construction materials will come from 
companies in the United States and Canada.

Environmentally, the project has been under 
review for more than three years, and the State 
Department’s review found no signifi cant impacts. 
Further, our legislation includes all federal and 
state safeguards, and sets no time limit on 
Nebraska’s ability to further review the pipeline’s 
route through its state, the only portion of the 
route in contention. Finally, 80 percent of the new 
Canadian oil sands development is in situ, 
meaning that the carbon footprint and emissions 
are similar to those of conventional oil wells.

If the Keystone XL isn’t built, Canadian oil will 
still be produced – 700,000 barrels a day. But 
instead of coming down to refi neries in the United 
States, creating jobs for U.S. workers and reducing 
our dependence on the Middle East, that oil will be 
shipped to China. The Keystone XL pipeline is 
good for America, and we need to approve it.

CONTACT YOUR ELECTED OFFICIALS 
The Honorable (name), U.S. Senate, Washington, DC 20510 • Phone: (202) 224-3121
The Honorable (name), U.S. House of Representatives, Washington, DC 20515 • Phone: (202) 225-3121

I fully agree with President Obama that oil is a 
major part of America’s energy future. The 
Keystone XL pipeline will likely be part of that 
future. Before construction begins, though, we’ve 
got to conduct a thorough review and unearth the 

possible economic and 
environmental impacts of 
this project. Additionally, 
we’ve got to make sure the 
rights of landowners aren’t 
bulldozed along the way.  

I take issue with how 
TransCanada has evoked the 
power of eminent domain to 

bully U.S. landowners and pressure them into 
granting easements. I do not support allowing a 
private, foreign-owned company to sue and 
intimidate U.S. property owners for use of their 
land. I offered legislation that would halt this 
practice and protect the rights of individual 
landowners. Unfortunately, it was voted down, 
mostly along party lines. But this issue is not 
going away, and I strongly believe that Congress 
must use its legislative powers to keep the rights 
of property owners from being trampled.  

Keystone XL will export tar sands from Canada 
that contain diluted bitumen, a heavier and 
dirtier type of oil. We must understand the 
implications of transporting this fuel through the 
heart of the country so that we can make 
contingency plans for a leak or spill. We also 
need to understand how U.S. workers, minorities, 
women and veterans can participate in pipeline 
construction and maintenance.

I am concerned that my Republican colleagues 
are trying to ram this project through Congress 
without the necessary review and oversight. It is 
the job of lawmakers to make sure that the 
Keystone XL pipeline delivers as promised for the 
American people.

THE HEART OF THE ISSUE

Supporters say the Keystone XL pipeline 
is essential to America’s energy needs, 

boosting U.S. oil supply and creating jobs. 
Critics say the pipeline needs further review 

to avoid environmental damage and 
protect property rights.
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1-800-800-9112
www.MedicalAlert.com

Round-the-clock monitoring with a Medical 

Alert system not only provides you with 
peace of mind, it also assures your loved 
ones that you’ll never be alone. With the 
Medical Alert system, a simple button device 
can be worn  anywhere—even in the shower. 
If emergency help is needed (medical, 
fi re or police), push the button and a 
certifi ed operator responds 
immediately.

What makes us 
different than 
other providers? 
Medical Alert has 
been  proudly serving 
families since 1977. And, since 
supplying medical alarms is  all we do, we’ll 
never try to sell you unwanted additional 
products or  services—unlike the competition.

Get Peace of Mind and 
Independence with 
Medical Alert Monitoring!

When You 
Need It Most!

Help

Order Now 
& Receive a 
2nd Pendant 

FREE!

 No Long Term 
Contract

 No Activation Fee

 No Installation Fee

 Lifetime Warranty

 America’s Most Trusted 
Medical Alert Company 
Since 1977

 Medical Emergency 
Button (Waterproof Pendant, 
Wristband or Belt Clip)

No HOME PHONE, No Problem!
Ask About Our Mobile Solution!
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BY BETH W. ORENSTEIN

Krista Fawley, a warrant offi cer 
in the Arizona National Guard, 
thought about putting her 
family’s participation in a fi tness 
class, Stroller Strides, on hold 
while she taught swimming. 
With the swim season about to 
start, she thought it would be too 
diffi cult to do both. 

But her daughters Amira, 5, 
and Kameron, 3, would have 
been terribly disappointed, 
Fawley says.   

Through the Guard, Fawley 
learned that Jennifer Myers, 
owner of the Stroller Strides 
franchise in Chandler, Ariz., 
offers some free classes and 
discounts to active-duty 
military members, reservists 
and their families.

The offer was too good to 
pass up, Fawley recalls. The 

three of them would continue to 
participate in the total-fi tness 
program for moms and their 
children, even if it meant a more 
hectic schedule.

Myers offers the free and 
discounted Stroller Strides 
classes as part of Joining Forces, 
the fi tness industry’s effort to 
support military families, 

particularly National Guard and 
reserve families, and First Lady 
Michelle Obama’s initative to 
fi ght childhood obesity with 
exercise and healthy eating.

Last summer, along with the 
White House, the American 
Council on Exercise (ACE) called 
on fi tness professionals to pledge 
at least 1 million hours of fi tness 
training services at no cost to 
family members of deployed 
military reservists and Guard 
members. 

In seven months, fi tness 
professionals across the country 
pledged more than 106,000 hours 
of free or discounted services, 
with more than 20,000 of those 
hours donated by individual 
fi tness instructors.

Military families can see what 
exercise classes and programs 
are available in their area by 
visiting the ACE website at www.
acefi tness.org/joiningforces and 
entering their ZIP codes.

The International Health, 
Racquet & Sportsclub Association 
(IHRSA) is also affi liated with 
Joining Forces. Many of its clubs 

If feeling better and living 
longer aren’t enough, here’s 
another reason to fi ght the battle 
of the bulge: according to 
HealthDay, obese Americans have 
smaller paychecks than those who 
aren’t overweight.

George Washington University 
researchers found that average 
annual incomes are $, less for 
obese women and $, less for 
obese men, compared to normal-
weight workers. 

Researchers also found that “the 
average annual costs of being 

obese were $, for a 
woman and $, for 

a man. Those fi gures 
include indirect 
costs such as lost 
productivity, and 

direct expenses such 
as medical care.”

Fitness industry reaches out 
to military families

The cost of 
extra pounds

Living Well is designed to 
provide general information. 
It is not intended to be, nor is it, 
medical advice. Readers should 
consult their physicians when 
they have health problems. See FITNESS on page 14
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Navy

WalkersWalkers
2 299922 2999pairs 

for

Surround Your Feet with
PERFECT COMFORT!

You could pay a ridiculous price 
to do it, but why?! For less than 

$15 a pair you can get the superior
support, comfort, & traction of our

Original Omega Walking Shoes!
Four colors, all in easy man-made
wipe-clean good looks, layers and 

layers of padding, plus our patented
Blue Dot Comfort Zone! And less 

than $15 a pair. Order today!

The one & only

Medium
& WIDE
Widths!

#1 Bargain Place
Jessup, PA 18434-1834
#1 Bargain Place
Jessup, PA 18434-1834

Walkers
3 for 42.97
4 for 55.95
5 for 67.87

D Widths:  7  71⁄2 8  81⁄2 9  91⁄2
10  101⁄2 11  12  13  14  15

*EEE Widths (just $4 more per pair):  
8  81⁄2 9  91⁄2 10  101⁄2

11  12  13  14  15

2  2999*pairs
for

NAVYØ3

BLACKØ1
Ø9

7EK–4752L WHAT 
SIZE? 

HOW 
MANY? 

WHAT 
WIDTH? 

LIGHT GREY6A
 

WHITE

Check

100% Satisfaction Guaranteed or Full Refund of merchandise purchase price.

Haband #1 Bargain Place, Jessup, PA 18434-1834

Send _____ pairs. I enclose $________
purchase price plus $5.99 toward shipping.

GA residents add sales tax

Card #________________________________________________Exp.: ______/_____

Mr. Mrs. Ms.___________________________________________________________

Address________________________________________________ Apt. # _________

City & State____________________________________________ Zip ____________

Grey

Black

White

Imported

When you pay by check, you authorize us to 
use information from your check to clear it electronically. Funds may be withdrawn 
from your account as soon as the same day we receive your payment, and you will 
not receive your check back from your financial institution.

Order Now! Call: 1-800-543-4810 or Get the Best Deals at www.                  .com/bestdeals

Call: Call: 1-800-543-48101-800-543-4810 or  or www.                  .com/bestdealswww.                  .com/bestdeals

• Easy 
Magic Cling™ 

closures

• Dual density 
cushion crepe midsole
for shock absorption 
and flexibility

• Rubber soles with 
Sure-Trac™ treads

• Extra padding 
prevents rubbing

• Yet another layer
of cushioning provides

additional comfort

• Foam rubber
padding from 
heel to toe
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are offering free six- to 
12-month memberships and 
other services to immediate 
family members of actively 
deployed reservists and 
members of the National Guard. 
Military families can locate 
participating IHRSA clubs 
and see what they offer at 
www.healthclubs.com. 

Myers, an ACE-certifi ed 
instructor, donated more than 
500 hours of free fi tness 
services in 2011. She says the 
response was strong, 
considering that she’s not 
located near a military base. In 
addition to Fawley, a few other 
reservist mothers and two 
mothers whose husbands were 
deployed signed up. 

“I know that some of these 
moms wouldn’t have joined us 
otherwise,” Myers says. “They 
don’t have the fi nancial means 
to participate, but it’s a great 
program not only for their 
physical health but also for the 
emotional support of being 
around other moms.”

During the hourlong classes, 
children play games and listen 
to music while their mothers 
participate in power walks 
interspersed with intervals of 
body toning with exercise 
tubing and strollers.

By promoting fun workouts, 
the mothers who participate in 
the program are role models for 
their young children, Myers 
says. “I’m anxious to see in 
10 years how active the children 

are as teens, because exercise 
can be fun.”  

Myers wanted to participate 
in Joining Forces when she 
learned of it because her son is 
in the Army. “This is a way for 
me to give back to the military 
community,” she says. “Being a 
military mom myself, Joining 
Forces provided me the means 
to show my appreciation.”

Fawley signed up for Stroller 
Strides for the exercise, but 
stayed because of the 
camaraderie. “All my friends, 
I made through there.”

When Fawley exercised at a 
gym, she dropped her daughters 
off at day care. While on the 
treadmill, she kept an eye on 
them from the surveillance 
camera mounted in the day-care 
room.

Every time, her heart broke 
when she saw Kameron 
standing by the door, crying. 
“Whenever someone opened it, 
she would look over anxiously, 
hoping it was me,” she recalls.

When Fawley learned about 
Stroller Strides and realized that 
it did not require child care, she 
thought it was ideal. She 
appreciates that Myers 
discounts the program for 
military families.

“Every little bit helps,” she 
says.

Beth W. Orenstein is a freelance 
writer living in Northampton, 
Pa. 

FITNESS continued from page 12

First Lady Michelle Obama has encouraged the fi tness industry to off er free or 
discounted training hours for military families. DoD

Too much TV increases risk for diabetes, heart disease
Watching television may be relaxing, but it could be making you sick, 

according to a study in the Journal of the American Medical Association (JAMA). 
Researchers pooled data from eight studies to look at statistical trends. 
Watching two hours of television a day raises the risk of developing diabetes by 
 percent, the risk of heart disease by  percent, and the risk of dying from any 
cause by  percent. Americans currently watch an average of fi ve hours a day, 
a habit that often accompanies unhealthy eating and obesity. 

Media Bakery
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DIABETES DAMAGES NERVES
which may cause shooting,

burning, pins-and-needles pain.
Lyrica is believed to work on these damaged nerves.

Prescription Lyrica is not for everyone. Tell your doctor right away about any serious allergic reaction that causes swelling of 
the face, mouth, lips, gums, tongue, throat or neck or any trouble breathing or that affects your skin. Lyrica may cause suicidal 
thoughts or actions in a very small number of people. Call your doctor right away if you have new or worsening depression, 
suicidal thoughts or actions, or unusual changes in mood or behavior.  Lyrica may cause swelling of your hands, legs and feet. 
Some of the most common side effects of Lyrica are dizziness and sleepiness. Do not drive or work with machines until you 
know how Lyrica affects you. Other common side effects are blurry vision, weight gain, trouble concentrating, dry mouth, and 
feeling “high.” Also, tell your doctor right away about muscle pain along with feeling sick and feverish, or any changes in your 
eyesight including blurry vision or any skin sores if you have diabetes. You may have a higher chance of swelling, hives or gaining 
weight if you are also taking certain diabetes or high blood pressure medicines. Do not drink alcohol while taking Lyrica. You 
may have more dizziness and sleepiness if you take Lyrica with alcohol, narcotic pain medicines, or medicines for anxiety. If you 
have had a drug or alcohol problem, you may be more likely to misuse Lyrica. Tell your doctor if you are planning to father a 
child. Talk with your doctor before you stop taking Lyrica or any other prescription medication.

Please see Important Risk Information for Lyrica on the following page.

To learn more visit www.lyrica.com or call toll-free 1-888-9-LYRICA (1-888-959-7422).
You are encouraged to report negative side effects of prescription drugs to the FDA.
Visit www.FDA.gov/medwatch or call 1-800-FDA-1088.  © 2012 Pfi zer Inc. All rights reserved. PBP01932A/417409-01

Get specifi c
treatment to scale

back this pain.

LYRICA is FDA approved to treat Diabetic Nerve Pain (or pain from Diabetic Peripheral Neuropathy).
This pain can worsen over time. LYRICA provides effective pain relief so patients feel better.* In some patients, Lyrica 
can provide signifi cant pain relief in as early as the fi rst week of treatment. And, you should know, Lyrica is not a narcotic.†

*Individual results may vary. †Those who have had a drug or alcohol problem are more likely to misuse Lyrica.

Relief is possible. Ask your doctor about Lyrica today.

Artist depiction
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IMPORTANT FACTS (LEER-i-kah)

BEFORE STARTING LYRICA, continued
• Avandia® (rosiglitazone)*, Avandamet® (rosiglitazone and
metformin)* or Actos® (pioglitazone)** for diabetes. You
may have a higher chance of weight gain or swelling of
your hands or feet.

• Narcotic pain medicines (such as oxycodone), tranquilizers or
medicines for anxiety (such as lorazepam). You may have a
higher chance for dizziness and sleepiness.

• Any medicines that make you sleepy

IMPORTANT SAFETY INFORMATION ABOUT LYRICA
LYRICA may cause serious, even life threatening, allergic reactions.
Stop taking LYRICA and call your doctor right away if you
have any signs of a serious allergic reaction:
• Swelling of your face, mouth, lips, gums, tongue, throat or neck
• Have any trouble breathing
• Rash, hives (raised bumps) or blisters
Like other antiepileptic drugs, LYRICA may cause suicidal thoughts
or actions in a very small number of people, about 1 in 500.
Call your doctor right away if you have any symptoms,
especially if they are new, worse or worry you, including:
• New or worsening depression
• Suicidal thoughts or actions
• Unusual changes in mood or behavior
Do not stop LYRICA without first talking with your doctor.
LYRICA may cause swelling of your hands, legs and feet.
This swelling can be a serious problem with people with
heart problems.
LYRICA may cause dizziness or sleepiness.
Do not drive a car, work with machines, or do other
dangerous things until you know how LYRICA affects you.
Ask your doctor when it is okay to do these things.

ABOUT LYRICA
LYRICA is a prescription medicine used in adults 18 years and older
to treat:
• Pain from damaged nerves that happens with diabetes or
that follows healing of shingles

• Partial seizures when taken together with other seizure
medicines

• Fibromyalgia (pain all over your body)
Who should NOT take LYRICA:
• Anyone who is allergic to anything in LYRICA

POSSIBLE SIDE EFFECTS OF LYRICA
LYRICA may cause serious side effects, including:
• See “Important Safety Information About LYRICA.”
• Muscle problems, pain, soreness or weakness along with
feeling sick and fever

• Eyesight problems including blurry vision
• Weight gain. Weight gain may affect control of diabetes and
can be serious for people with heart problems.

• Feeling “high”
If you have any of these symptoms, tell your doctor right away.
The most common side effects of LYRICA are:
• Dizziness • Trouble concentrating
• Blurry vision • Swelling of hands and feet
• Weight gain • Dry mouth
• Sleepiness
If you have diabetes, you should pay extra attention to your
skin while taking LYRICA and tell your doctor of any sores
or skin problems.

HOWTOTAKE LYRICA
Do:
• Take LYRICA exactly as your doctor tells you. Your
doctor will tell you how much to take and when to take it.
Take LYRICA at the same times each day.

• Take LYRICA with or without food.
Don’t:
• Drive a car or use machines if you feel dizzy or sleepy
while taking LYRICA.

• Drink alcohol or use other medicines that make you
sleepy while taking LYRICA.

• Change the dose or stop LYRICA suddenly.
You may have headaches, nausea, diarrhea, or trouble
sleeping if you stop taking LYRICA suddenly.

• Start any new medicines without first talking
to your doctor.

NEED MORE INFORMATION?
• Ask your doctor or pharmacist. This is only a brief summary
of important information.

• Go to www.lyrica.com or call
1-866-459-7422 (1-866-4LYRICA).

Uninsured? Need help paying for Pfizer
medicines? Pfizer has programs that
can help. Call 1-866-706-2400 or visit
www.PfizerHelpfulAnswers.com.

PARKE–DAVIS, Division of Pfizer Inc., NewYork, NY 10017
©2010 Pfizer Inc. All rights reserved. Printed in the USA.
Version January 2010

*Avandia and Avandamet are registered trademarks of GlaxoSmithKline.
**Actos is a registered trademark of Takeda Chemicals Industries, Ltd., and

is used under license by Takeda Pharmaceuticals of America, Inc., and
Eli Lilly and Co.

Rx only

BEFORE STARTING LYRICA
Tell your doctor about all your medical conditions, including if you:
• Have had depression, mood problems or suicidal thoughts or
behavior

• Have or had kidney problems or dialysis
• Have heart problems, including heart failure
• Have a bleeding problem or a low blood platelet count
• Have abused prescription medicines, street drugs or alcohol
in the past

• Have ever had swelling of your face, mouth, tongue, lips,
gums, neck, or throat (angioedema)

• Plan to father a child. It is not known if problems seen in
animal studies can happen in humans.

• Are pregnant, plan to become pregnant or are breastfeeding.
It is not known if LYRICA will harm your unborn baby.
You and your doctor should decide whether you should take
LYRICA or breast-feed, but not both.

Tell your doctor about all your medicines. Include over-the-
counter medicines, vitamins, and herbal supplements.
LYRICA and other medicines may affect each other causing
side effects. Especially tell your doctor if you take:
• Angiotensin converting enzyme (ACE) inhibitors. You may
have a higher chance for swelling and hives.
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BY JUDITH HURLEY

As waistlines expand, the U.S. military is feel-
ing the pinch. National health surveys show that 
27 percent of young adults are too heavy to qualify 
for military service. Each year some 15,000 poten-
tial recruits – about one in four applicants – are 
rejected because they are overweight.  

“It is the leading medical reason why applicants 
can’t join the military,” says Jamie Barnett, a 
retired rear admiral and spokesman for Mission: 
Readiness, a nonprofi t organization led by nearly 
300 former military offi cers. 

Mission: Readiness says that these trends 
are making it harder to maintain a strong, fi t 
armed force. Although current recruitment goals 
are being met, thanks in large to a sluggish 
economy and diminished job opportunities, the 
obesity trend could pose a long-term threat to 
national security. 

Combat troops aren’t the only ones who need to 
be in good shape, Barnett notes. “The military is 
increasingly complex. It has more and more 
complex weaponry, sensors and weapon systems. 
We need fi t people to man those systems.” 

 On top of recruitment concerns, approximately 
1,200 enlistees are discharged every year for being 
overweight. With a cost of $50,000 to recruit and 
train each replacement, the tab for these weight-
related discharges totals $60 million annually. And 
the number of active servicemembers who have 
received a formal diagnosis as overweight or obese 
has more than tripled in 12 years, according to the 

Armed Forces Health Surveillance Center. The 
costs are substantial; the military spends 
$1.1 billion annually on health care related to 
weight and obesity.  

The Pentagon now fi nds itself waging a new 
kind of war: an assault against fat. Each service 
branch is tightening protocols for members who 
stray from its weight and fat standards. They’re 
also initiating programs and strategies to promote 
healthy weight, including on-site and Internet-
based weight management programs, and comput-
erized databases to collect and manage the fi tness 
data of military personnel. The Department of 
Defense is even updating its nutritional standards 
and food offerings at military facilities. 

The long-term solution is to prevent 
overweightness in children, Barnett says. 
“We know that many kids get over half of their 
calories at school, so we have to get junk food out 
of school cafeterias and vending machines.” 

In 2010, Mission: Readiness pressed Congress to 
pass the Healthy, Hunger-Free Kids Act, which 
improves the nutritional quality of foods and 
beverages served in schools. It is now pushing for 
provisions in the Elementary and Secondary 
Education Act that would require schools to report 
on the quality and quantity of physical 
activity offered.

Judith Hurley is a freelance writer specializing in 
health and medicine. 

Military’s new battle: combat fat
Students do push-ups 
at Sandburg Elementary 
School in San Diego. 
U.S. Marine Corps photo by Lance Cpl. Samuel J. Nieves
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The Homeless Providers Grant and Per Diem 
Program (GPDP), a key tool for achieving VA’s goal 
of ending veterans homelessness by 2015, has 
suffered lax oversight and administrative failings, 
the VA inspector general found in a recent audit.

The audit was released a few weeks after VA 
announced that veteran homelessness fell by 
12 percent last year, and that it sought a 33-percent 
increase, to $1.35 billion, in 
funding to sustain that 
momentum. The American 
Legion has been an advocate 
for more GPDP funding, 
recognizing the program’s 
positive effect on decreasing 
the number of homeless 
veterans by providing 
transitional housing with 
supportive services.

VA already had more than 
doubled, to $224 million a 
year, funding for GPDP in the 
past four years. But the IG 
results remind VA leaders 
and Congress that funding 
hikes alone, without proper 
controls and standards, can 
cause waste and even put at risk the safety and 
security of veterans in need, particularly homeless 
women.

Under the VA program, providers of support 
housing or homeless centers receive grants that 
cover up to 65 percent of the cost of acquiring, 
renovating or constructing facilities. Separate per-
diem agreements help community-based organiza-
tions that support homeless veterans with operat-
ing expenses. Other grants cover special-needs 
categories of homeless veterans, including women, 
the terminally ill or the chronically mentally ill.

VA offi cials, in evaluating grant applications, 
have been lax in identifying or analyzing risks, the 
OIG found, and have failed to set standards to 
ensure security and privacy. Women have been 
living in mixed-gender facilities without adequate 
locks on bedrooms and bathrooms or adequate 
lighting in halls and stairways. In some facilities, 
men and women were assigned to the same fl oors 
with no restriction set on access. More than a 
quarter failed to ensure safe storage of vets’ 
prescribed medications, including narcotics. 

Problems in the program, which VA medical 
facilities administer locally, spurred the Senate 
Veterans Affairs Committee to conduct a hearing 
to review the progress in ending homelessness and 
the challenges uncovered in delivering rehabilita-
tive services and housing assistance.

One challenge in many local areas is a lack of 
reliable information on the extent of the problem, 

Linda Halliday, VA’s deputy 
assistant inspector general 
for audits and evaluations, 
told the committee.

“You have to have a needs 
assessment so you know 
where to deliver the services 
and what’s really needed,” 
she said. “And we didn’t see 
the program information in 
place to make those 
good decisions.”

Sandra Strickland, an Army 
veteran made homeless after 
fl eeing the threat of domestic 
violence and fi nding herself 
unemployed, said she turned 
to VA for help but received 
only a list of local shelters.

Sen. Patty Murray, chairman of the committee, 
expressed disappointment that VA didn’t do more 
for Strickland, such as assigning a case manager to 
at least help with employment or training services.

Sen. Richard Burr, the committee’s ranking 
Republican, urged VA to form closer partnerships 
with faith-based and other community organiza-
tions to help local homeless vets get shelter, care, 
training and jobs to become productive again.

He praised the way that the Asheville Buncombe 
Community Christian Ministry (ABCCM) and the 
Charles George VA Medical Center in Asheville, 
N.C., work together. The Rev. Scott Rogers, the 
ministry’s executive director, testifi ed that with 
VA’s help and strong support from The American 
Legion, ABCCM served 437 homeless veterans last 
year, ended homelessness for 302 through a jobs 
program, and placed 87 disabled veterans in 
permanent supportive housing.

Tom Philpott, a former Coast Guardsman, has 
written about veterans and military personnel for 
more than 30 years.

Report: Homeless female vets at risk
BY TOM PHILPOTT

American Legion photo
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BY JEFF STOFFER

Robby Wilson’s childhood was charmed by a favorite 
uncle who traveled the world and brought back gifts that 
no mother could really appreciate.

For instance, Uncle Wimpy once bestowed upon young 
Robby a real samurai sword. Another time, he delivered a 
World War II German army helmet. The boy got an observa-
tion blister from a B-36, a practice bomb, a number of differ-
ent fl ight helmets and other military gear through the years. 

As boys will do, Robby painted stars and chevrons onto his 
gifts and set about playing war in the backyard with other 

neighborhood kids. “We all were trying to be Sgt. Rock,” 
he says. “It wasn’t a lot, in terms of a collection – 30 or 
40 pieces. I was going to build a submarine with the 
observation blister. We would play with them, and Uncle 
Wimpy would just laugh. He wasn’t a collector. He just 
had this stuff.”

Uncle Wimpy was no ordinary relative. Winston 
Peabody Wilson was a World War II combat pilot who 
fl ew P-38s in and out of hotspots in the Pacifi c theater 
as a member of the Arkansas Air National Guard. “He 
would touch down, bullets whizzing, leave one of his 

engines running to keep the electrical power going, and 
he would run to the supply sergeant and say, ‘What do you 
guys got?’ And they would trade stuff. In the trading, he 
would end up with a sword or a Japanese helmet – crazy stuff 
like that – and he would just throw it into the airplane, take 
off and go back. He would take whiskey with him, whatever 
they needed that they couldn’t ordinarily get. So, when you 
see these supply rats who have things, like in ‘Kelly’s Heroes’ 
or whatever, and you wonder how in the world did they get 
that? It was pilots like my uncle.”

 Million Puzzle Pieces
Math is not on the side

of an Arkansas lawyer who has 
poured his heart and soul into 

building the world’s largest 
collection of military headgear. 

TOP: The U.S. Army’s M-1917A1 steel helmet was 
nearly identical to those used by American and 
British forces in World War I but was improved, 

with a new liner and chin strap, until it was 
replaced by the M1 helmet in 1941.

ABOVE:  Kevlar-shell U.S. Army  DH-132B CVC 
helmet, Special Forces conversion, includes an 

adjustable mounting arm for a night-vision scope.   
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After World War II, Uncle Wimpy went on to overhaul and 
strengthen the U.S. Air National Guard, receiving his brigadier 
general’s star in 1954. He served as chief of the National Guard 
Bureau’s Air Force Division in Washington before he was 
appointed chief of the bureau in 1963, which gave him a 
second star and a title he held until his retirement in 1971. 
He fl ew from country to country throughout his career, 
building relationships with foreign governments, negotiating 
treaties to require English-speaking controllers in foreign 
airport towers, and gathering more stuff for Robby’s collec-
tion. A bit eccentric, a bit narcissistic, the general was, 
according to his nephew, “the coolest guy who ever lived. 
I loved my Uncle Wimpy.”

By the time Robby Wilson made it to law school, and 
most of the artifacts his uncle had given him had been 
decommissioned or tossed out after years of play, he 
realized that many of the items he’d had in his hands 
were, in fact, rare military artifacts.

As his law career took off during the 1980s, so too did 
his passion for such things. “I started going to mortgage 
banking conventions and started wandering in and out of 
shops,” he explains. “One thing led to another, and after 
several years, I had a collection of about 300 items. Then 
I began to make sense of it all.”

The world of military antique and memorabilia 
collecting, Wilson quickly learned, is nearly 
fathomless. There are collectors of vehicles, 
weapons, uniforms, documents, letters, knives, 
photographs, equipment and even aircraft, from 
every country, for every known confl ict. There 
are collectors of certain kinds of headgear, such 
as SS helmets, and certain types of weapons 
from particular war eras. The market for such 
items is as global as the history of armed confl ict. 
To keep from drowning in his own passion, Wilson 
knew he had to refi ne the mission. He chose to focus on 
20th-century headgear.

As he was assembling what is now the world’s largest 
collection of helmets, képis, boonie hats, visor caps, pickel-
hauben, chapkas, berets and other variations of cover, a 
mathematical reality struck Wilson. “After really studying this, 
we realized that the century started with 54 countries and 
ended with 197. That doesn’t include opposition governments. 
Every government – even illegitimate governments – has an 
army, something like a navy, something like a marine corps, 
something like an air force. For each of those branches of 
service or specialties, there are a minimum of three uniforms. 
Some specialties had seven or eight – combat uniforms, dress 
uniforms, mess uniforms, and it goes on – each with hats and 
helmets that change on a regular basis and can change within 
90 days. So, if you have all these permutations going on, we 
came to predict that there are at least 1 million pieces de-
signed, funded and produced by governments. And for every 
core piece, there are 10 modifi cations. So, there are 10 million. 

The U.S. Navy issued 
Arctic face masks for 

pilots who fl ew 
cold-weather 

missions during 
World War II.

The United States 
introduced the 
visor hat in 1895. 
The hat went 
through 
numerous 
design 
changes before 
the 1950s.

The Vietnam War ushered in the soft-
brimmed boonie hat, which came in a 
variety of diff erent colors and camoufl age. 
This particular hat is reversible – orange on 
the opposite side – 
to improve visibility 
in the event of an 
air rescue. 
Introduced in 
1967, 
boonie 
hats 
remain 
in use 
today.

All images courtesy the Wilson History & Research Center
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We now have more than 12,000 pieces of headgear, the largest 
collection on the planet, and we’ve got millions to go.”

By 2008, Wilson & Associates, PLLC, had grown into one of 
the most prominent real-estate law fi rms in the South, with 34 
attorneys, more than 300 employees, and campuses in Arkan-
sas and Tennessee. At that point, Wilson, the managing 
attorney for the fi rm, decided to reduce his personal caseload 
and devote more attention to the headgear collection and, 
honestly, fi nding a purpose for it.

He launched the Wilson History & Research Center as a 
nonprofi t foundation in 2008. He hired a team of researchers, 
curators, photographers and website developers to begin 
following a list of four objectives, which are embroidered onto 
the sleeves of their company polo shirts:

LOCATE
ACQUIRE

AUTHENTICATE
DISSEMINATE

“It’s a research facility,” says Jim Muir, a former trader of 
military memorabilia and now an associate at the center. “It’s 
obviously the passion of one individual who has amalgam-

ated this group of folks who all share the same focus. The 
center lends pieces out to museums, research and educa-
tional institutions throughout the world (because) no 

matter how much you are interested in 
history, how much you read or watch 
movies, to have something like this in 
your hands and feel its texture is a 
much bigger thing.”

Since it opened with approximately 
1,000 pieces that Wilson had collected 
over the years, the center has been on a 
continuous quest for more. Because it is a 
nonprofi t foundation, the center can offer 
tax deductions for those who donate 
helmets or other headgear. Staff members 
at the center also prowl the Web for 
pieces to buy, even hitting rummage sales 
from time to time, especially if they think 
they can fi nd a piece that will help 
complete a particular set. “It’s kind of 
like being a paleontologist, where you put 

together the pieces of a skeleton and fi nd the missing links,” 
Wilson says. “That’s essentially what this is.”

Packages arrive daily, and staff researchers record 
the items by categories such as war era, nation of origin, 
type of headgear and other criteria, all of which can be 
browsed and cross-referenced online. Detailed images 
of the items are presented on the center’s website – 
www.militaryheadgear.com – a virtual museum that attracts 
about 1,000 visitors a day and so far features only about 
one-third of the 12,000 pieces from the collection. The site 
also publishes articles, videos and photos about military 
memorabilia, war history and, when pertinent, the stories of 

Center to move into Little Rock 
historical district after exhibiting 
at Legion national convention

Arkansas Gov. Mike Beebe mentioned 
at a ceremony last fall that the 
Wilson History & Research 
Center “really ought to be 
at the top of the list” of 
Little Rock tourist 
attractions. “The average 
person in our state 
doesn’t know the extent, 
quality and variety of this 
military headgear collection.” 

That is about to change.
Plans were announced in late April 

to move the center and its collection 
to two fl oors above Bennett’s Military 
Supplies, established in , in a 
historic area of downtown Little Rock.  
One fl oor will serve as exhibit space for 
the collection. The other fl oor will 
operate as the research facility. 
Altogether, the center will have 
approximately , square feet of 
space. “We think this will attract tens of 
thousands of new visitors into the 
downtown district,” says Robby Wilson, 
founder of the research center.

Wilson says the center has set Labor 
Day weekend as a target date to 
complete the move from its current 
location on the western outskirts of 
Little Rock.

The center also plans to exhibit 
several pieces of military headgear and 
off er historical interpretation from staff  
experts during the th American 
Legion National Convention in 
Indianapolis on Aug. -.

This British Royal 
Berkshire Militia 
shako from the 
Napoleonic era 
features a metal 
Royal Berkshire 
plate emblem on the 
front, and a Tudor 
rose on either side. 
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those who once wore specifi c pieces of the collection. 
The center has, for instance, a fore-and-aft hat worn by 
Adm. John McCain, grandfather of Sen. John McCain, R-Ariz. 
It has a full uniform of Marshal Ferdinand Foch of France, 
commander of the Allied forces during World War I, along 
with the képi he is believed to have worn after 1918. The 
collection has a leather-and-fur “bunny cap” worn by 

German Field Marshal Friedrich Paulus, who surrendered 
at Stalingrad against Adolf Hitler’s wishes and was 
taken captive by the Red Army in the winter of 1943. 
If you’re looking for the helmet Maj. Richard “Dick” 

Winters wore during the Korean War, following his 
World War II tour that was famously portrayed in the 
HBO miniseries “Band of Brothers,” it’s at the center. 
Also in the collection is a visor cap worn by Lt. Gen. 
Omar Bradley, and a specially designed gas mask 
intended to prevent National Guard troops from 

inhaling marijuana smoke while controlling crowds 
during the Vietnam War protest movement.
Every item is housed in its own clear plastic container and 

meticulously stacked, fl oor to ceiling, in climate-controlled 
rooms adjacent to the center, now located in an offi ce park on 
the western outskirts of Little Rock. “People don’t realize that 
Little Rock, Ark., defi nitively houses the world’s largest 
collection of military headgear,” Muir says. “This is it.”

While the collection does have other items, including some 
full uniforms, fl ags, fi ne-scale models, musical instruments 
and weapons, the center’s historical narrative is written in 
headgear, primarily that of the 20th century and not restrict-
ed to any one nation. The website houses images of items 
from governments spanning from Albania to Zimbabwe, from 
the Napoleonic Wars to the Paulista rebellion in Brazil to 
Operation Enduring Freedom in Afghanistan.

Wilson believes the collection has a meaning greater than 
the sum of its parts, and that war leaders throughout human 
history have long understood and exploited the psychological 
power of a well-designed headpiece. 

“What I have begun to realize is that from the beginning of 
time, helmets have caused bonding so strong that people were 
willing to die over a headpiece,” Wilson explains. “Go back to 
the cave men. You’ve got cave men who wore wolfskins on 
their heads and, theoretically, didn’t speak any languages. The 

A fore-and-aft hat 
worn by Navy 
Adm. John McCain, 
grandfather of 
Sen. John McCain 
of Arizona, is one 
among many 
pieces in the 
collection with a 
unique lineage.

Maj. Richard 
“Dick” Winters, 
whose story 
was told in 
HBO’s “Band 
of Brothers” 
miniseries, 
was called up 
for the Korean 
War, and his 
helmet from that 
tour is in the 
collection.

Capt. Albert Sammt 
worked for the 
Deutsche Zeppelin-
Reederei (DZR) and 
was fi rst offi  cer on 
board the airship Hindenburg when it burst into 
fl ames over Lakehurst, N.J., in May 1937. Sammt 
survived the incident and continued to work for 
the DZR through the end of World War II. This visor 
hat is one he wore after the Hindenburg disaster.
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only way to tell the good guy from the bad guy is if 
they were wearing a bearskin or a wolfskin. These 
are not just helmets or headpieces. They represent 
power. They represent sex. They represent wealth. 
Dominance. But who is it for? It’s for the older 
members of the tribe to impose their philosophies on 
younger members of the tribe.

“Go back to the 300 (of Sparta). There were 
maybe 1,000 helmets ever made, but they were 
passed down... When somebody died on the 
battlefi eld, one of the most important things to get 
was the helmet. You absorbed the soul of that guy 

in you. The 300 had that red comb above the helmet, 
and if you had the red comb, you would die for some-

body you never met. Instantly, you would give up your 
life. Who came up with the theories for that? The kings.”
“The French adopted Medusa on their helmets,” Muir 

explains. “That is supposed to turn your enemy to stone 
as you charge at them. There’s symbolism in everything these 
guys wore. Look at the pre-unifi cation German city-states – 
Bavarian, Prussian, Saxon. Each one of those has a heritage, 
a pride. You have the Prussian helmets with the Prussian 
lying eagle on it. You have the Saxon helmets with the 
rearing Saxon lion on it. These were not for protection. They 
were for parade.”

Iraqi dictator Saddam Hussein’s son, Uday, designed 
helmets to resemble the menacing headgear of Darth Vader 
from the “Star Wars” movies (the center has two), which 
is often connected to the shape of German combat helmets 
of World War II.

“Our collection does not glorify war,” says Wilson, who 
served six years in the Arkansas Air National Guard. “We 
honor warriors, on both sides. History is fi lled with ac-

counts of soldiers, no matter the political issue, re-
maining in combat because they didn’t want to let 

their buddies down. It all goes back to what they 
had on their heads.”

The Wilson History & Research Center is now 
three years into a fi ve-year plan that aims to 
position the facility as the foremost global author-
ity on 20th-century military headgear, a resource 

for historians and collectors alike. Already, the center lends 
pieces to museums and institutions with specifi c interests. “If 

you want to do an exhibit on leadership and you want to bring 
up Dick Winters, you can’t just go out and buy his helmet,” 
Wilson says. “But you can borrow it from us.”

Authentication is one of the center’s highest priorities. Staff 
researchers use X-ray fl uorescence technology to analyze 
polymers in steel helmets in order to accurately determine 
their age. “I would say we have had about 150 fakes come in 
over the years,” says Dan Roberts, history director at the 
center. Whenever the center encounters a fake, the piece is 
sandblasted, painted with chrome and, says Roberts, “kept off 
the militaria market.” 

Iraqi 
Fedayeen Saddam 
(Saddam’s Men of 
Sacrifi ce) paramilitary 
force helmets bore a 
striking resemblance to 
Darth Vader’s helmet in 
the “Star Wars” movies, 
feeding speculation that 
Uday Hussein, Saddam’s son and 
head of the Fedayeen, was inspired 
by the fi lms.

This Chinese Nationalist 
Revolutionary Army 
(NRA) NCO/enlisted 
man’s fi eld cap dates 
from the 1940s and 

includes a pair 
of riding 
goggles.

This German face shield 
was designed for 
snipers during World 
War I. It provided 
added protection to 
one side of a soldier’s 

face while leaving an 
opening on the other 
side for a scope.

from the “
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of World W
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p
of riding 
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This Imperial German infantry 
pickelhaube from World War I 
belonged to a Bavarian 
general. The Wilson History 
& Research Center has a 
diverse collection of 
pickelhauben from 
around the world.

Page 26



The Danbury Mint 
47 Richards Avenue
Norwalk, CT 06857 
 

YES! Reserve the My Daughter Forever Diamond Journey 
Pendant as described in this announcement.

Signature
Orders subject to acceptance.

Name
Please print clearly.

Address

City/State/Zip

RESERVATION APPLICATION

FOR FASTEST DELIVERY

Send
no money

now.

98290018F006

Your daughter holds a very special place in your heart and as the 
years pass, your relationship continues to grow. Now, you can celebrate 
the journey of your love with this breathtaking pendant, elegantly 
engraved with the words: “My little girl yesterday, my friend today, 
my daughter forever.”

Exquisitely crafted.
This 14kt gold-plated pendant features a fashionable open heart design 
and three dazzling diamonds to symbolize your never-ending love for 
her — yesterday, today and forever. Your 
daughter will treasure this graceful symbol 
of your love for years to come.

A great gift; order today!
The pendant can be yours for $99 plus 
$7.50 shipping and service, payable in 
three monthly installments of $35.50. 
Your satisfaction is guaranteed. If you or 
your daughter are not delighted, simply 
return the pendant within 90 days for 
replacement or refund. For delivery 
in time for the next special occasion, 
don’t delay — order today!

A beautifully crafted 14kt gold-plated
heart pendant elegantly accented 

with dazzling diamonds.

My little girl yesterday, my friend today...

FOR FASTEST DELIVERY: 

Shown 
smaller than 
actual size. © MBI

The back is beautifully 
engraved with a 
loving sentiment.

My Daughter Forever
Diamond Journey Pendant

arrives beautifully presented in a 
luxurious satin-lined presentation 

box, at no extra charge.

Page 27



THE AMERICAN LEGION MAGAZINE   |   JUNE 201228

“We have an impeccable reputation to uphold,” Wilson 
adds. “We do not want to hear about someone saving 
$6,000 to pay for a helmet that is not what a dealer 
claims it is. I have a big laugh all the time about 

Napoleon’s hat. Napoleon had maybe three hats. I know 
of at least 60 that are for sale.”

More than 50 years have passed since Uncle Wimpy started 
bringing Robby Wilson helmets and other military gear, but 
his enthusiasm for the collection is as strong now as when he 
was a boy.

“There is no child on Christmas who gets more excited than 
Robby Wilson when he gets another helmet in the mail,” says 
his ex-wife, Jennifer Wilson-Harvey, who remains a close 
friend and chief operating offi cer at the law fi rm.

“Yeah, my favorite helmet is always the one I just got 
today,” Wilson says. “It’s an illness.”

Illness is another subject Wilson understands.
In 2010, he was diagnosed with esophageal cancer and 

given six weeks to live. “My doctor told me to return home to 
Little Rock, wrap up my affairs and spend the short amount 
of time I had left with my family,” Wilson explains in a 2011 
“Faces of Cancer” video posted on YouTube by the American 
Cancer Society of Arkansas. “I decided I was not going to give 
up. I was going to fi ght this.”

Medical care at the Winthrop P. Rockefeller Cancer Institute 
in Little Rock defi ed the original prognosis, and by the 

end of 2010 the cancer in his original treatment area 
was gone. A few months later, it returned and was 
surgically removed in May 2011. He continues to 
receive chemotherapy and radiation treatment to fi ght 
the disease.

“I learned that a positive attitude can bring 
success to anything,” he says in the video. “I be-

lieve optimism is a critical component of a person’s 
cancer journey.”

The same would have to be true for the 60-year-old collec-
tor who understands the mathematical improbability of 
fi nding some 9.9 million more military headpieces to com-
plete the collection before time runs out.

“This is my passion,” Wilson says with a smile, roaming 
the rows of stacked plastic containers, 100 pounds lighter 
than he was two years ago, his hair having grown back 
straight where before it was curly, delighted to explain the 
fi ner points of pickelhauben and slouch hats, or how the 
designs of Turkish guard helmets had something to do with 
Steven Spielberg’s grandfather. “I’m the healthiest dead man 
you’ve ever seen,” he tells a group touring the center.

The key to his defi ance of the odds may just be that Robby 
Wilson never outgrew the thrill of getting something new 
from Uncle Wimpy or an unexpected package in the mail, 
which just might contain a new piece to ponder and try to fi t 
somewhere into the enormous puzzle of it all. 

Jeff Stoffer is editor of The American Legion Magazine.

An SS women’s auxiliary 
garrison cap includes an 
SS eagle badge on 
a black triangle 
background stitched to 
the left side. The unique 
shape allowed women to 
keep their hair up and still 
wear the cap. 

A U.S. Women’s Army 
Corps (WAC) service cap 
from World War II 
features an offi  cer’s 
metal U.S. coat of arms 
badge. The distinct 
rounded back was typical of 
women’s service caps of the era.

A World War II and Cold War British 
Red Cross Society women’s hat 
features a gilt-and-enamel British 
Red Cross Society badge. 

‘I am the face of cancer’

Robby Wilson shared his story as part of 
an American Cancer Society public-
service announcement in . To view 
his story, visit YouTube and search for 
“The Faces of Cancer .”
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USAA is proud to be the 
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of Insurance and Financial Services 

to The American Legion

Sign up for The American Legion USAA Rewards™ 
World MasterCard® and take advantage of: 

•  No annual fee1
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designs created exclusively for 

Legionnaires. See them at 
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Just in time for the 2012 elections, a group called 
National Popular Vote (NPV) is pushing for 
fundamental changes to how the president of 

the United States is elected. 
An interstate compact backed by a growing 

number of state legislatures, NPV is calling on 
states to change how they 
award their electoral votes. 
Rather than the current 

system, whereby a state’s electoral votes are 
awarded on a winner-take-all basis, under the NPV 
plan states would pledge their electoral votes to the 
winner of the national popular vote – even if that 
candidate did not win the majority vote in the state. 
For example, if Candidate B wins the popular vote 
in, say, California but Candidate A wins the popu-
lar vote nationally, California would be obligated to 
have its electors assigned to Candidate A. 

So far, California, Hawaii, Washington, Illinois, 
Massachusetts, Maryland, New Jersey, Vermont 
and the District of Columbia have passed legisla-

tion signaling commitment to the NPV compact. 
NPV notes that these jurisdictions represent 
132 electoral votes. These NPV states say they will 
activate their plan as soon as states possessing a 
majority of electoral votes (270 or more) adopt it.

NPV points to polls showing 70-percent support 
for the popular-vote plan. The plan has already 
been approved by 31 legislative chambers in 
21 states. NPV also boasts bipartisan backing, 
with a masthead that includes former senators and 
former governors from both parties. 

“The National Popular Vote bill would guarantee 
the presidency to the candidate who receives the 
most popular votes in the entire United States,” 
NPV declares. “The bill ensures that every vote, 
in every state, will matter in every presidential 
election.”

Critics, like Sen. Mitch McConnell, R-Ky., counter 
that NPV’s plan is “dangerous.” Calling it “the 
most important issue in America nobody’s talking 
about,” McConnell warns, “When the national 

IDENTITY
CRISIS

The movement to adopt 
the national popular vote 
raises a question: are we 
one big democracy or 
a republic of 50 states?

BY ALAN W. DOWD

Warren Gebert/Stock Illustration Source
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popular vote total is the way the president is 
chosen, then every vote in America in every 
precinct in America would become the subject for 
endless litigation.” 

To that point, it does seem that the current 
system tends to quarantine election-night confusion 
and chaos. It pays to recall that the disputed Florida 
election in 2000 spawned dozens of lawsuits, tying 
up courthouses from Miami and Tallahassee to 
Atlanta and Washington. What we tend to forget is 
that the outcomes were equally close in New 
Mexico, where then-Vice President Al Gore won 
by just 546 votes, or 0.06 percent; Wisconsin, 
where he won by 0.2 percent; Iowa, where he 
won by 0.3 percent; and Oregon, where he won by 
0.4 percent. The recount was automatic in Florida 
due to the state’s election laws, while in the other 
states the trailing candidate must request a recount. 
Then-Gov. George W. Bush did not do that. 

Such an election under the NPV system, McCon-
nell worries, could invite the trailing candidate to 
challenge vote tallies in each and every precinct of 
each and every state. Just imagine an epidemic of 
Florida-style recounts spreading across the coun-
try, perhaps even delaying the inauguration. That 
would be a recipe for “a constitutional crisis,” 
McConnell warns, adding, “We’ve never had a 
situation where the president wasn’t sworn in by 
the date specifi ed in the Constitution.”   

Another NPV opponent, the State Government 
Leadership Foundation (SGLF), points out that “state 
laws regarding voter eligibility would be deemed 
null and void under NPV. Under the Electoral 
College system, voters who are eligible in one state 
have no bearing on another state’s electoral votes. 
Under NPV, ineligible voters in one state will be on 
an equal level with eligible voters in another state.” 

What Are We? That point about each state’s role 
in the presidential election process leads us to the 
heart of the matter, which is a simple question with 
profound implications: is the United States a federal 
republic of 50 states, or just a big democracy?

The founding fathers offered some guidance 
about this. “Each state, in ratifying the Constitu-
tion,” James Madison wrote in Federalist No. 39, 
“is considered as a sovereign body, independent of 
all others.” The states are at least “partly … 
distinct and coequal.” He explained that “election 
of the president is to be made by the states,” not by 
a national referendum.

The signifi cance of each state is further under-
scored by the text of the 12th Amendment, ratifi ed 
in 1804, which served to clarify the process of 

electing the president. If no candidate obtains a 
majority of electoral votes, “the House of Represen-
tatives shall choose immediately, by ballot, the 
president. But in choosing the president, the votes 
shall be taken by states.”

Again, the will and voice of each state was 
considered important to the founding fathers – 
so important that the system they created 
ensured that the election of the president 
would refl ect what the states wanted. That 
explains why the presidential election is not so 
much a national election as 50 individual state 
elections (51, counting the District of Columbia). 
Underscoring the importance of each state, these 
elections are administered not by some national 
election agency, but rather by “sovereign” and 
“independent” bodies, to use Madison’s terms. 

Thus, even when the Electoral College vote 
doesn’t refl ect the national popular vote, it would 
seem that Madison and his peers would argue that 
it is not necessarily out of line with the “popular 
will.” That’s because the Electoral College was 
intended to refl ect – and preserve – the importance 
of each state’s voice in choosing a president.

This system ensures a president with federal 
legitimacy, gained state by state. The alternative, a 
truly national election based purely on the popular 
vote tally, yields a president with national legiti-
macy, to be sure – but a kind that could come at 
the expense of federal legitimacy. 

Consider, by way of example, these two kinds 
of political legitimacy in the context of the 
2000 election. Gore could claim a mandate be-
cause he won more of the national popular vote 
(48.3 percent vs. 47.8 for Bush). Yet Bush could 
claim a mandate because he won 30 out of 
50 states, equating to 60 percent of the country. 

While on the topic of legitimacy, the Florida 
recount process – halted by the U.S. Supreme 
Court in December 2000 – left a question mark 
for some voters over the legitimacy of the fi nal 
outcome. What was overlooked, or ignored, by 
many voters in the post-election acrimony is that 
a consortium of media outlets – including 
The Associated Press, The New York Times, 
The Washington Post, CNN, the St. Petersburg 
Times, The Wall Street Journal, Tribune Publishing 
and The Palm Beach Post – conducted an exhaus-
tive round of re-recounting in March 2001. After 
its impartial review, the consortium concluded that 
if hand recounts had been carried out and com-
pleted in the manner prescribed by the Florida 
Supreme Court, Bush’s margin of victory would 
have grown from 537 to 1,665 votes.  
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Media mantras notwithstanding, the Bush-Gore 
election was not unprecedented. In fact, it marked 
the fourth time in the nation’s history that the 
person with the largest number of popular votes 
didn’t win the electoral-vote tally. In 1876, Ruther-
ford Hayes defeated Samuel Tilden despite the 
latter’s substantial popular-vote majority. With 
four states each presenting two sets of electors, 
neither candidate could reach the required elector-
al-vote majority. Congress then set up a commis-
sion to decide the election. The commissioners 
chose Hayes, who, perhaps not coincidentally, 
carried more states than Tilden (21-17).

Similarly, Benjamin Harrison, who lost the 
popular vote but won more states than Grover 
Cleveland (20-18), won the election on the strength 
of his Electoral College tally. 

Of course, a candidate technically doesn’t even 
need an electoral majority to ascend to the presi-
dency. In 1824, John Quincy Adams was elected 
president despite losing both the electoral vote and 
the popular vote. Since Andrew Jackson failed to 
amass the requisite electoral votes in the four-way 
race, the election was thrown to the House of 
Representatives (as prescribed by the 12th Amend-
ment), where 13 state delegations voted for Adams 
and seven voted for Jackson.

Compromise. These examples underscore that 
NPV and others who view the Electoral College as 
an arcane institution in need of reform – or an 
anachronism to be discarded – have a legitimate 
case to make. But if they want to change the way 
America chooses its presidents, they need to do so 
through the constitutional process. 

“The Electoral College process is part of the 
original design of the Constitution,” the National 
Archives and Records Administration (NARA) 
concludes. “It would be necessary to pass a 
constitutional amendment to change this system.”

NPV argues that its plan “is constitutional in that 
Article II, Section 1 of the Constitution gives states 
the exclusive power to award electoral votes as they 
see fi t. The winner-take-all system isn’t mentioned, 
recommended or promoted anywhere in the Consti-
tution, and there is no good reason to save it.”

While it’s true that the Constitution doesn’t 
require a winner-take-all system, Section 1 does 
require that electors be appointed by “each state,” 
strongly suggesting that electors refl ect the will of 
the states they represent. The reality is that NPV’s 
alternative method of having states award their 
electoral votes based on the national popular-vote 
tally – with no regard or relation to the popular vote 

within each state – would render the Electoral 
College system meaningless, which is why the NPV 
plan amounts to a stealth encroachment on the Con-
stitution. As SGLF observes, NPV aims “at amend-
ing the Constitution without an amendment.” 

There is a happy medium – one that preserves 
the “sovereign” and “independent” voice of each 
state while more accurately refl ecting the popular-
vote tally. What’s known as the Congressional 
District Method allocates one electoral vote for each 
congressional district won by the presidential 
candidate, and two electoral votes based on the 
overall winner of the state’s popular vote. This 
method has been used in Maine since 1972 and 
Nebraska since 1996, according to NARA. 

Under the winner-take-all method, even if the 
popular-vote margin is razor-thin in a state – for 
example, a difference of 1,665 votes in Florida – the 
candidate on top gets all of Florida’s 29 electoral 
votes. But under the Congressional District Method, 
if Candidate A wins the popular-vote tally in Florida 
and wins, say, 15 of the state’s 27 congressional 
districts, Candidate A would receive 17 electoral 
votes (one each for the 15 districts won, plus two 
based on the state’s overall vote tally). Candidate B 
would receive the remaining 12 electoral votes.

Under NPV’s proposed plan, no matter which 
candidate the majority of Florida voters chooses, 
all of their electoral votes would be awarded to the 
candidate who wins the national popular vote. 
That would effectively nullify the voice of Florida’s 
voters if they happened to vote for the candidate 
who didn’t have the most popular votes nationally. 

The Congressional District Method would seem 
to be a fair compromise between the winner-take-
all method (which has triggered a handful of 
electoral anomalies over the years) and NPV’s 
proposal (which would erase state lines and toss 
federalism out the window). 

It’s ultimately up to the American people to 
decide what the United States is, and what it is not. 

If they decide that the United States is just a 
democracy, run and ruled by a national majority, 
then state lines are little more than administrative 
formalities and NPV’s plan is the way to go.

If, on the other hand, Americans believe that the 
United States is still a federal republic of 50 states 
– a representative government with powers dis-
persed across states and between national and 
state levels – then NPV’s proposal would take the 
country in a dramatically different direction. 

Alan W. Dowd is a contributing editor for The 
American Legion Magazine.
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Your Expert Guide to the World’s Finest Coins

®

1-888-201-7119

We can’t tell you how many times we’re approached by
very successful, very sophisticated business people who
are interested in the collectible gold coin market, but
don’t have the first notion of where to begin.

Here’s what we tell them: We think the $5 Gold
American Eagle MS70 First Strike is the ideal coin 
to own. Why?

There are few gold coins that collectors want more than
the American Gold Eagle, especially when they find the
absolutely finest quality specimens. Because for coins,
value is driven by quality. The higher a coin’s grade, the
higher its value. It’s that simple.

The highest grade possible is the exalted, absolutely
flawless grade of MS70 (MS stands for “Mint State”)
First Releases. It’s referred to as the perfect coin.

This is the pinnacle of a gold coin’s state of quality.
These gold coins are in demand. They’ve earned the
highest grade possible, and for gold coin collectors, 
it just doesn’t get any better.

Consider this example: a 1995 $5 Gold Eagle in average
ungraded condition is worth about $200 today. But that
same 1995 coin in perfect MS70 grade is valued at $940.
That’s a 470% difference!

Of course, the population of these MS70 coins is smaller,
because they’re examples of the finest coins.

What can make a perfect coin even better? 
A “First Releases” pedigree! 

Only a very small percentage of the first 2012 coins 
struck qualify for the additional First Releases certification
from highly-respected independent grading service
Numismatic Guaranty Corporation (NGC).

The 2012 $5 Gold American
Eagle MS70 First Releases coin
is an absolutely perfect
example of the gold 
coin that’s been an
American icon for 
25 years.

You’d expect to
pay a premium
for such a
unique
combination
of quality
factors. But we
have a limited
opportunity 
for you:

You can now own what gold
collectors compete over for only $249

No one can predict the future value of this coin, 
of course. Markets and prices go up and down. 
But the 2012 $5 Gold American Eagle MS70 First
Releases is at the top of the gold coin collector’s 
“Most Wanted” list.

Hurry! This is a first come, first served offer! 

Call 1-888-201-7119. And find out how you can qualify 
for free shipping by mention the offer code below.

Call First Federal Toll-FREE today 1-888-201-7119 
to Reserve Your 2012 MS70 NGC First Release $5 Gold

Eagles for only $249 each (plus s/h)

Offer Code FDE126
Please mention this code when you call.

American Numismatic Association
Nicholas Bruyer
Life Member 4489

Past performance is not an indicator of future performance. Prices subject to change without notice.
Note: First Federal Coin Corp. is a private distributor of government and private coin and medallic issues and is not affiliated with the United States government. Facts and figures were deemed accurate as
of March, 2012.

How can two $5 Gold Eagles 
have a 470% difference in value?
If you’re not interested in the answer, give this to your best friend.

Nicholas J. Bruyer, CEO, First Federal Coin Corp.
ANA Life Member Since 1974

Actual size 
is 16.5 mm 
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In 2011, for the fi rst time, The American Legion offered veterans the 
option to renew their memberships online, with great success. More 

than 135,000 veterans took advantage of the opportunity, which clearly 
indicates tremendous demand for fast and convenient online membership 
services. The Legion encourages members to use the service to retain 
membership in the nation’s largest veterans organization. 

Renewing Legion membership online is quick and easy. All you 
need is a credit card and Internet access. You can pay your dues at 
www.legion.org/renew and receive a printable, temporary membership 
card that you can use until your post issues you a regular card.  

Traditional methods of renewing are still accepted, including mailing a 
renewal form with payment or dropping by your local post to pay your 
dues. The online renewal process is simply another option to renew, 
without any paperwork to fi ll out.  

Security is a priority at the Legion’s website. Personal information is 
safeguarded when you renew your membership online or conduct any 
other transactions throughout the Legion site.  

At www.legion.org/renew, watch tutorial videos that explain the on-
line renewal option for members, post and department offi cers, and staff.

In addition to renewing online, all members with email addresses can 
update their information at www.register.legion.org. Email is a great way 
for Legionnaires to stay connected to Legion news, programs and 
events. The process takes just a few minutes (enter an email 
address, last name and member ID, if a member). We also 
encourage nonmembers to register their email addresses if 
they would like to stay connected or learn more about the 
organization. 

Members and nonmembers who have provided email 
addresses once but have changes should fi ll out the form 
again to be sure the Legion has a correct email address 
on fi le. 

Membership stream
Online renewals, e-mail registration keep you connected.
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Be able to bathe
safely and worry-free
with a Premier Care in 
Bathing Walk-In Bath.
Independence and security are only a phone 
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in baths.
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Rep. Jeff Miller, R-Fla., and Sen. Patty Murray, D-Wash., are rarely of 
the same ideological mind. But they agree that as the wars in Iraq and Afghanistan 
wind down, services for returning veterans need to ramp up. And neither is comfortable 
with VA’s ability to deal with a massive wave of new veterans.

The American Legion Magazine recently talked with Miller, chairman of the House 
Veterans Affairs Committee, and Murray, chairman of the Senate Veterans Affairs 
Committee, about the federal government’s obligation to care for those who have 
borne America’s most recent battles.

Miller, a former deputy sheriff and real-estate broker who served in the Florida 
Legislature prior to his 2001 election to Congress, represents a congressional district 
that includes Eglin Air Force Base – one of the world’s largest – as well as Naval Air 
Station Pensacola. More than 20 percent of his constituents are veterans. He became 
chairman of the House Veterans Affairs Committee in 2011.

Murray, the daughter of a disabled World War II veteran, was an intern at the Seattle 
VA Medical Center in the early 1970s. She has served on the Senate Veterans Affairs 
Committee since 1995 and became its chairman in February 2011. She is a native of 
western Washington, home to Joint Base Lewis-McChord, Madigan Army Medical 
Center and other installations of the U.S. Armed Forces.

Interviewed separately, they were asked the same questions about our nation’s level 
of preparedness as a new generation of troops makes the transition to civilian life.

Congressional leaders share 
concerns as wars wind down, 
veterans come home.
BY KEN OLSEN

How does the homecoming of this generation 
compare to those of past wars?

Miller: With Korea and Vietnam, it was almost as 
if the returning servicemembers were invisible. I 
think we need to do whatever we can to recognize 
the men and women who were asked to do mis-
sions over and over again.

I hope VA is prepared for the surge. Nobody 
knows yet how many of these individuals will be 
returning to the private sector and leaving the 
military life, how many will be enrolling in the VA 
system. We’re already behind the curve in being 
able to provide disability compensation – and in 
some instances health care – to our veterans. 

Rep. Jeff  Miller, 
R-Fla.

Sen. Patty Murray, 
D-Wash.
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Adding hundreds of thousands more is only going 
to exacerbate an already overtaxed system.

The entire system has to be shaken from its 
roots. Unfortunately, because of its monolithic 
size, VA is hard to reform. They don’t move very 
fast, and they do things because that’s the way it’s 
always been done. We have to start looking outside 
the box for ways to serve the veteran. I say that 
knowing that (VA) Secretary (Eric) Shinseki wants 
to provide the benefi ts that veterans have earned, 
but I’m afraid that VA’s system as a whole is not 
allowing him to fully achieve his goals.

Murray: World War II veterans came home to a 
country that was proud of them and wanted to 
take care of them. I think the country did a good 
job of getting them to school and reintegrating 
them. I don’t think the country did as good a job 
with mental health. Vietnam is something I’m very 
close to because I worked in a VA psychiatric 
ward. At the time, our country didn’t welcome 
veterans home or recognize them. And we as a 
country – and they particularly – are suffering the 
impact of that. I think the difference between now 
and Vietnam is we are recognizing their service, 
and we are welcoming them home and thanking 
them. But I think we have a long way to go in 
dealing with the mental health issues that they’re 
facing. And, of course, they are coming home to 
an economy that is really struggling. Getting a job 
and being integrated is very diffi cult.

 
What can be done to relieve the pressure on VA 
benefi ts-claims processors and reverse the backlog?

Miller: We have thrown people and money at the 
problem, and it has not gotten better. We are 
looking at the reasons there is a backlog. Is it 
because of the number of people now making 
claims? Is it the complexities of the claims that are 
being submitted? There has to be an answer, and 
there has to be an understanding by the claims 
processors that every claim represents an individu-
al who has served his country and needs to be 
treated with dignity and respect.

Murray: I went out to the (VA’s) Seattle Regional 
Offi ce just to try to understand what happens with 
a claim. The overwhelming amount of paperwork 
that’s sitting in a claims offi ce was a vivid picture 
of the challenge we face. We have to have this 
balance between making sure we get it done in a 
timely fashion, but we don’t get it done wrong, 
especially with complex claims. If we need more 
resources, we need VA to tell us that’s the issue. To 
their credit, I think VA is trying to put in place 

some better processes to be sure that the claims are 
done in a more timely fashion. But it’s a challenge 
and we’ve got to absolutely stay on top of it.

 
How do you view the role of The American 
Legion’s service offi cer corps as veterans 
undertake the claims process?

Miller: I think their value is almost incalculable. 
It is a great service to a veteran to have someone 
who knows the system sit with them in fi lling out 
their claim forms.

Murray: It’s critical. Look, the more accurate a 
claim is when it’s fi led, the more fully it’s fi lled 
out, the better chance it has of working through 
the system in a timely and accurate fashion. So the 
claims service offi cer working with the veteran to 
make sure they get it accurate and fully fi lled out 
is essential.

 
What effect can returning veterans have on the 
economy, particularly the VA Home Loan Pro-
gram’s potential to revive the real-estate market?

Miller: I think the veteran home-loan program will 
go a long way in helping fi ll many of the vacant 
homes that exist on the market today. And the great 
thing about veterans is they pay on time, they rarely 
default, and they are individuals who take care of 
their properties.

Murray: The VA home loan is a success story in 
a time when there aren’t a lot of successes. There 
are a lot of homes out there that are underwater 
that need buyers, and I think the VA program is 
a great way to look at trying to get some stability 
in the market. 

 
Do you feel as if the Post-9/11 GI Bill is suffi cient 
to address the needs of today’s returning veterans, 
or are additional modifi cations needed?  

Miller: I’m sure there will always be room for 
improvement, but I’m satisfi ed with where it is 
right now.

Murray: I think there are things that can be 
improved. I think getting servicemembers better 
and accurate information about how to use their 
GI Bill is really important. Once you use your 
GI Bill, it’s gone. You want to make sure that 
you know that what you’re purchasing with your 
GI Bill is what you need, that it actually works for 
you, that wherever you’re going has a good success 
story that will help you get a job. I’m actually 
working on legislation to give servicemembers 
better information and counseling.
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What about the expected increase of post-
traumatic stress diagnoses and treatment needs of 
returning veterans?

Miller: Our veterans are experiencing enormous 
challenges in dealing with the invisible wounds of 
war. We need to get to the root of the problem – 
not just address it on a case-by-case basis, which 
hasn’t worked in the past. I think it would help if 
we, as a government, recognized that their (men-
tal) wounds are no different than physical 
wounds – that both are wounds of war and both 
can be treated. Second, we need to make sure that 
the programs we have in place are working and 
that we are enlisting the help of the best practices 
and mental-health professionals for treatment. 
Third, the committee is going to focus this year on 
how to ensure our veterans are getting the help 
they need when they need it – before the problems 
reach a crisis point. 

Murray: It’s the No. 1 question. Have we provided 
enough resources to have qualifi ed mental health 
counselors on the ground so that if a veteran seeks 
help for mental health, they get it in a timely 
fashion? We do not know the answer to that 
question. Anecdotally, I am extremely concerned 
that the wait times are far longer than the required 
two weeks to get an appointment. The inspector 
general is investigating that, and once we get that 
study back, we’ll move forward from there.

What can Congress do to help veterans, 
particularly those 18 to 24, fi nd jobs?

Miller: We have to break the cycle of, ‘Hey, I was 
in the military. I was a gunner on a Humvee. What 
can I do when I get out in the private sector?’ We 
need to remind these veterans that they have been 
instilled with a work ethic that a lot of individuals 
don’t have in the private sector, that they know 
what it’s like to work seven days a week, at all odd 
hours of the day – they can be counted on because 
they are reliable; they know how to follow direc-
tions. That is why the Transition Assistance 
Program is so critical in preparing them and 
helping them to write résumés, to help them 
translate whatever their MOS is to the private 
world. But until this economy starts moving, it’s 
going to continue to be very diffi cult.

Murray: The Veterans Opportunity to Work 
(VOW) to Hire Heroes Act was very focused on 
that. Making sure that they get access to a good 
Transition Assistance Program before they leave 
the service that takes a look at the individual and 
says, what was your experience in the military and 

how does that translate into a civilian career? 
Making sure that when they go to school on the GI 
Bill, that they actually get a quality educational ex-
perience that helps provide them a job. Working 
with our businesses to have them be aware of the 
quality of our veterans and how to hire veterans.

 
Should there be a federal program to convert 
military training and experience into certifi cation 
for civilian jobs? Or a mechanism established so 
that military training and experience count as 
credit toward certifi cation for civilian jobs? 

Miller: Our veterans should not have to come 
home and take a year to go through the certifi ca-
tion process if they are, for example, a medic who 
wants to become an EMT or someone who was 
driving a truck through the Khyber Pass and wants 
to get a commercial truck-driving license. We’re 
working through the governors associations 
around the country – both Democratic and Repub-
lican – to get them to take up the mantle. I’m sure 
as legislatures meet all across the country, you will 
see legislation introduced at the state level to allow 
these individuals to become certifi ed.

Murray: One of the things we put into the VOW to 
Hire Heroes Act is how we can deal with this issue 
of certifi cation. It’s a challenge, because a lot of 
these are state certifi cations. And the laws are 
different everywhere. So we’re trying to look at 
this to see if there’s a better way to transition 
someone who’s got two or three or four years of 
excellent training as a medic or a mechanic or a 
truck driver – name the fi eld – but can’t get 
certifi ed when they come home. That is a huge 
waste of taxpayer dollars. We invested a lot to 
train these people. But it is also a real disservice to 
the servicemember. 

 
How do you balance the needs of post-9/11 
veterans with the wave of retiring Vietnam 
veterans who will turn to VA for health care?

Miller: They’re veterans, and they deserve the 
same benefi ts and treatment as newly returning 
veterans. They are all in the same system and 
should be treated with respect, regardless of era.

Murray: I wouldn’t use the word “balance.” I 
would say we have to address the needs of every 
servicemember. We need to make sure that we are 
constantly asking, “Are we taking care of every 
veteran, no matter where they served?” 

Ken Olsen is a frequent contributor to The 
American Legion Magazine.
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The 94th American Legion National Convention 
color guard and concert band contests Aug. 24-25 
will feature post-sponsored groups from across the 
country competing for national bragging rights. 
A day later, the groups will uniform up for the 
national convention parade, marching through 
Indianapolis and hoisting U.S. fl ags.

These two familiar contests are what remains of 
the Legion’s famed drum and bugle corps com-
petititions, which in their day were the grandest in 
the country. Early Legionnaires commonly formed 
drum and bugle corps to express their patriotism 
and stay connected after discharge from service. 
Hundreds of Legion groups marched and per-
formed in communities throughout the nation and 
competed against each other in local and state con-
tests, dreaming of bringing home a national 
championship someday. 

As time passed, and creativity gained an equal 
footing with precision, Legion participation in 

drum-and-bugle competition dwindled. But high 
schools, colleges and independent corps kept it 
going, adding their own fl are to an activity rooted 
in Legion tradition.

Such an activity was natural for veterans. 
Musical instruments were battlefi eld staples long 
before the American Revolution. They were used 
for everything from giving direction to providing 
a marching beat. Over time, fi eld music became a 
greater part of military life, and in seeking to keep 
their camaraderie alive after service, veterans made 
a place for it within their postwar organizations.

The Legion’s fi rst national drum and bugle 
corps championship was during the Third National 
Convention, in Kansas City in 1921. The number 
of competitors was small until 1930, when the 
championship came to Boston and entries 
poured in. Delegates were inspired by pioneers like 
the Boys of ’76 from Post 76 in Racine, Wis. – 
originally formed by a Wisconsin National Guard 

The Legion pioneered today’s drum and bugle corps rage, 
now pushes to energize band and color guard programs.
BY LAURA EDWARDS
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The Boys of ’76, a drum corps sponsored by American 
Legion Post 76 in Racine, Wis., marches at the 29th 
National Convention in New York City in 1947.

The March of a New Time

American Legion photos
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Rules for the Legion’s annual color guard and band contests are posted online.   www.legion.org/convention 
To ask about forming a color guard or concert band, contact your department adjutant. 

battery before World War I. These early corps were 
known as “senior” drum corps, consisting of older 
adults. The 1937 championship in New York 
debuted a division for “junior” drum corps, made 
up of Sons of The American Legion members. The 
Legion Auxiliary also formed corps of its own. 

The national convention competition grew to 
become the largest of all drum and bugle corps 
events. The fi rst generation of competitors, World 
War I veterans, insisted on utilitarian, military-
style performances. Young people who wanted to 
be more creative had few options to effect change. 
That divide continued into the 1950s, when 
national contests and new corps were formed that 
had neither veteran sponsorship nor infl uence. 
The Legion adapted to some extent, placing more 
emphasis on fi eld performance than parades. 

Still, the changes weren’t enough, and in 1971, 
a number of corps directors met in Indianapolis 
to form an organization of their own that would 
welcome more creativity. That shift only added to 
the struggles faced by the Legion championship as 
college and high-school marching bands grew in 
numbers and performed during the same seasons, 
and competitions became more expensive.

In 1973, the fi eld routine was eliminated, and in 
1980, The American Legion got out of drum and 
bugle corps competition altogether, conducting 
its fi nal championship in Boston that year. After 
a one-year break, the convention welcomed back 
the two more focused competitions: the color 
guard contest, which started in 1937, and the band 
contest, started in 1927. 

Most post-sponsored drum and bugle corps 
have disappeared since then, but Bob Zinko 
remembers them well. A Connecticut native and 
Legionnaire, he grew up in the 1950s and 1960s, 
joining the Bridgeport Scarlet Knights for a year 
before turning to sports. His enthusiasm for drum 
and bugle corps performances, though, has 
remained strong. He even started collecting 
corps memorabilia. 

A Vietnam War Air Force veteran, Zinko says 
the social turmoil of the 1960s fueled struggles 
over creativity in competition. “The kids were a 
lot more liberal in their thoughts,” he says. After 
decades of collecting, Zinko is often asked why 
the Legion retreated from the corps scene. “We 
would not bend one iota on judging.”

Zinko began visiting American Legion National 

Headquarters in the 1970s, and over time he was 
granted access to fi les on the Legion’s many 
post-sponsored drum and bugle corps. Due to 
the program’s age, inactivity and a seeming lack 
of interest, the library handed over the materials. 
Retired now and living in South Carolina, he 
spends most of his spare time visiting posts 
across the country to chronicle their drum and 
bugle corps history. He’s obtained information 
on nearly every corps that existed. 

“I’m trying to capture as much as I can,” he 
says, estimating that he has only about 10 percent 
of the material that once existed. That 10 percent 
takes up three rooms and 15 fi le cabinets in his 
home. While moving, Zinko stored more than 400 
boxes of memorabilia in storage units. He and his 
wife  still go to 30 or more drum and bugle corps 
shows a year, and he says that if the Legion ever 
again hosted one, “I’d be there.”

Some of the shows Zinko attends are sponsored 
by Drum Corps Associates (DCA), the governing 
body for senior or all-age drum and bugle corps, 
and co-founded by the late Almo “Doc” 
Sebastianelli of Pennsylvania, a World War II 
veteran and past national vice commander of 
the Legion. Though he never played a musical 
instrument, Sebastianelli loved drum corps and 
supported the Legion’s national championship 
for decades. “He always just thought that it was 
a good thing that the Legion had, a healthy 
American kind of thing,” says Paula Puchalski, 
Sebastianelli’s daughter.  

Sebastianelli’s love for the drum and bugle corps 
culture wasn’t limited to the Legion, where he 
served as a convention color guard competition 
judge as late as 2008. He loved the corps for what 
it did, not who organized the competitions. That’s 
why, in 1963, he called a meeting in Scranton, Pa., 
that founded DCA. He saw that the deep differences 
between Legion leadership and the new-school 
drum and bugle corps likely could not be resolved, 
and he wanted to ensure that the activity survived. 
Thus, even after the Legion bowed out, Legion 
senior drum corps still had an opportunity to 
perform and compete. 

Puchalski says her father insisted on the display 
of the U.S. fl ag at all times in DCA competition 
(as corps became more independent and artistic, 
the colors had less of a role). And he succeeded 
in getting a resolution passed by the National 
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Executive Committee that allowed him to resurrect 
a Legion tradition in DCA: every year since 1997, 
the national champion has received a special 
orange fl ag to display for the year.

DCA’s counterpart, Drum Corps International 
(DCI), sprang from the 1971 meeting of corps 
directors in Indianapolis. Today, it boasts more 
than 5,000 young people from across the United 
States and several foreign countries in its World 
Class division, and puts on a yearly Drum Corps 
International Tour that draws nearly 400,000. 
Combined attendance at the championships 
averages nearly 60,000. 

Dean Acheson, DCI’s executive director and 
CEO, says the DCI’s Legion roots are still visible 
amid the colorful fl ags and gyrating brass players. 
At the August 2011 championship semifi nals at 
Lucas Oil Stadium in Indianapolis, corps marched 
in and out to the beat of a drum, in order. The kids 
“know to have respect, and not break ranks” while 
in competition, he says. And though displaying the 
colors isn’t required in the semifi nals, every team 
participating in the championship fi nals takes the 
fi eld with the U.S. fl ag.  

Zinko also sees the Legion’s past within the 
vibrant present of DCI and plans to set up exhibits 
at the World Championships to tell that story.

The U.S. military values today’s crop of drum 
and bugle corps competitors as potential recruits. 
At the DCI semifi nals, U.S. Army and Marine 
Corps musicians staffed booths, looking for a few 
good men and women. 

Gunnery Sgt. Jason Knuckles, who has played 
the saxophone in Marine bands for 16 years, 
says many USMC performers are former DCI 
competitors. His display at the competition 
included the ever-popular chin-up bar.

On the day of the 2011 fi nals, the semifi nalist 
corps that did not advance to the fi nals 
participated in DCI’s fi rst-ever “Celebrate Indy 

Arts!” parade. Most carried U.S. fl ags along with 
their banners and other colors. Some played 
selections from their competitive sets, while others 
offered more traditional marching music. The 
parade ended at the American Legion Mall, where 
about 2,000 brass players conducted by Maj. Brian 
Dix – director and commanding offi cer of the U.S. 
Marine Drum and Bugle Corps – played “Battle 
Hymn of the Republic,” as drummers and color 
guards stood at attention. 

“These people love their country,” Acheson says.
Dave Priester, chief judge of the Legion’s national 

contests, has participated since 1991. He has no 
performance experience but has been judging for 
approximately 35 years. He acknowledges that the 
number of participating bands and color guards is 
down and blames that on several factors: the 
economy, distance to convention sites, and the fact 
that some band or color guard members have been 
called to military service. 

Priester and his colleagues, including members 
of the Legion’s Convention & Meetings Division, 
are working to increase participation and plan 
to publish a multimedia handbook for color 
guards looking to get started, including online 
videos and podcasts. 

As for reviving The American Legion drum and 
bugle corps competitions to their former state of 
prominence, Zinko says it’s a tough sell. Few 
posts have much experience anymore, and the 
competition season still nearly confl icts; the DCI 
World Championships are in mid-August, two 
weeks or fewer before the national convention. 
Perhaps it is fi tting that the Legion’s emphasis has 
been refi ned to music, respect for the U.S. fl ag and 
one grand parade performance in front of the 
entire Legion family. While other organizations 
experiment with modern music and back-fl ipping 
fl aggers – the things that make them great – the 
Legion contests focus on order, respect, remem-

brance and tradition – some of the 
things that make it great.  

Laura Edwards is associate editor for 
The American Legion Magazine.

Bob Zinko would like to hear from 
anyone in possession of Legion 
drum and bugle corps memorabilia. 

154 Billowing Sails St.
Summerville, SC 29483

  zinkor@yahoo.com 

LEFT: Bob Zinko shows 
off  prize drums and 
corps photos in The 
American Legion’s 
library. 
FAR LEFT: A junior drum 
and bugle corps 
sponsored by Harold 
T. Andrews Post 17 in 
Portland, Maine.  

Tom Strattman
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DIABETICS WHO HAVE BEEN PRESCRIBED ACTOS® AND 
HAVE BEEN DIAGNOSED WITH BLADDER CANCER 

ACTOS® is a medication
prescribed for Type II Diabetes,
manufactured by the Japanese
company Takeda Pharmaceutical
Company. Takeda began a 10
year epidemiological study to
determine the safety of Actos®.
During the five year interim
analysis of the study in August
2011, the results found that there
was a 40% increased risk of
bladder cancer. The U.S. Food
and Drug Administration (FDA)
has issued a warning to all
physicians prescribing Actos®. If
you, a family member, or loved a
one has bladder cancer and has

taken ACTOS® you may be
entitled to compensation.  

The Branch Law Firm is
conducting nationwide interviews
and intakes with individuals who
have taken ACTOS® and who are
presently suffering from bladder
cancer. Please contact the Branch
Law Firm, a well known national
law firm that has been in business
over 45 years, for a free initial
interview and consultation.  

The Branch Law Firm has offices
in Washington, D.C., Houston,

Texas, and Albuquerque, New
Mexico.

Turner W. Branch, a principal
and senior partner of the Branch
Law Firm retired as a 1st

Lieutenant in the United States
Marine Corps in 1968. He served
on active duty in Camp
Pendleton, California and at the
Marine Corps Air Facility (MCAF)
in Santa Ana, California. While
at Camp Pendleton he served
with the Second Battalion, Fifth
Marines, First Marine Division
(FMF) USMC.

Act now if you or a loved one is suffering from bladder cancer and have taken the diabetic drug ACTOS®.

Your case will be on a contingency fee basis
which means no recovery, no fee,
guaranteed.

Call today, the Branch Law Firm, 1 800 828
4529 or visit www.branchlawfirm.com to fill
out a contact form.

DEFECTIVE HIP REPLACEMENT 
We have learned that from studies past, present and ongoing that certain hip replacements made by the
following companies and the following identified types have been recalled or are subject to pending national
litigation. The hip replacement devices of concern are the following:

DEPUY® ORTHOPAEDICS                 ZIMMER, INC.®                         WRIGHT® 
- ASRTM  Acetabular System            - Durom® Acetabular Cup                 - Conserve Total      
- ASRTM  Hip Resurfacing System                    - Conserve Plus 
- Pinnacle® (Metal on Metal only)  

If you or a family member have had one or both hips replaced since 2002, and do not know the name of the
manufacturer of your hip prosthesis or replacement device, but are having problems from pain, mobility or
other concerns, then you may be entitled to compensation for the defective hip replacement device. If you
have been issued a metal detector ID card by your orthopedic surgeon, please have it available when you call.
The Branch Law Firm, a nationally known law firm is handling these type cases and specifically representing
clients on a national basis regarding the following hip devices: Depuy ASR, Depuy Pinnacle and Zimmer

Durom. Call for a confidential interview, 1 800 828 4529 or 1 800 243 3534 and visit our website at
www.branchlawfirm.com. Offices

New Mexico 2025 Rio Grande Boulevard, NW Albuquerque, NM 87104
Texas 808 Travis Street, Suite 1553 Houston, TX 70022
Washington, DC 601 Pennsylvania Avenue, Suite 900 Washington, D.C., 20004
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BY RICH BERGERON

Pearl Harbor was bombed on Frank Zalot’s 17th birthday. 
On Dec. 8, 1941, he signed up to serve his country.  “I was 
a senior at Hopkins Academy in high school,” he recalls. 

“I attended class in the morning, and at noontime my father – who 
knew I wanted to join – said, ‘If I were 20 years younger, I’d join the 
Navy.’ I turned the car around, drove to Springfi eld, and I enlisted. 
Th e recruiting offi  cer said, ‘When do you want to go on duty?’

“I said, ‘Right now!’” 
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THE GHOSTS OF
PAEKAKARIKI BEACH

The Navy obliged the native of Hadley, Mass., 
and sent him straight to boot camp. “Three weeks 
later, New Year’s Eve, we were on the back of a 
ton-and-a-half truck looking for a ship in the 
Brooklyn Navy Yard ... the USS American Legion.” 

The modifi ed transport vessel was not quite what 
the teenager expected. “It was a big disappointment 
because it was under repair,” he explains. “When 
you see a transport, you’re kind of disappointed to 
begin with, because it’s not what you had in mind. 
You know, you’re picturing these fi ghting ships. 
(However), I was just excited to be aboard ship. To 
me, it didn’t make any difference what kind of ship 
it was, as long as it was the United States Navy.” 

Zalot spent the majority of his time in the service 
aboard American Legion, fi nishing his tour of duty 
in 1945 with the rank of signalman fi rst class. 
During the war, he saw the ship support landings 
and occupations at Guadalcanal and Bougainville. 
He saw it battle low-fl ying Japanese planes 
while delivering Marines to shore and 
sustaining them in combat. 
He saw it train U.S. personnel 
for beach landings and 
rescue stranded sailors 
whose ships had been 
sunk. He was aboard 
American Legion when 
it transported wounded 

troops to Australian hospitals and as it ferried 
thousands of U.S. sailors during World War II. 

Built as a harmless cargo ship in 1919, American 
Legion grew into an imposing and battle-hardened 
“attack transport” roaming the South Pacifi c for 
the Navy, bringing guns and butter alike to the 
shores of crucial battleground islands. It also made 
signifi cant training contributions, including 
simulated battles, preparing sailors for beach 
assaults. 

American Legion did not escape the war without 
casualties, and Zalot says he is the last living 
witness of a tragedy that turned a routine training 
day into a disaster that took the lives of 10 crew 
members on June 20, 1943, just off New Zealand’s 
Paekakariki Beach. 

Strong winds had whipped the waves into a 
frenzy on the evening of the accident. Multiple 
landing craft – LCVPs, or Higgins boats – had been 

stranded on the beach earlier in the day, at 
low tide. Zalot’s was one of the last to 

be plucked off the beach with 
a civilian-owned crane 

and plopped back into 
deeper surf.  

It was well into 
the night by the 
time his landing 
craft was able to 

Page 46



get moving back to the ship. 
A dead motor, followed by 
multiple towing mishaps and 
continuous rough seas, provided 
the backdrop for disaster. Just 
when it seemed that they were 
well under way and through the 
worst the night could throw at 
them, the craft capsized when it 
was dragged backward into a 
breaker. All 25 passengers and 
their equipment were emptied 
into the cold, thrashing ocean. 
The towboat’s crew didn’t realize 
the landing craft had fl ipped until 
they made it back to the ship. Of the 15 survivors, 
nine reached shore, and six were picked up by 
rescue boats.

The 10 deaths prompted new orders mandating 
that every landing craft passenger be required to 
wear a life vest, which likely saved thousands of 
lives throughout the rest of the war.

The seas were so rough that night that Zalot 
feared he might actually drown inside the very 
boat that eventually came to his rescue. Another 
sailor steered him to a life vest they shared until 
both were rescued.

Ray Plante and Ted Picard, shipmates of Zalot’s 
who live in Massachusetts, were part of the search 
and rescue party. Picard remembers the general 
alarm sounding on the ship the night of the 
tragedy: “When we lowered the boat in the middle 
of the night, there were waves about 14 feet high. I 
had to travel up and down the beach in that storm 
and try to fi nd anybody who survived and was out 
in the water with life jackets. It was a hell of a time. 
We hit some pretty good waves. Even lowering the 
boat in the water in those conditions was bad.”

Zalot said about his fallen shipmates, “Before 
the accident, we’d already been together for nine 
months. I knew them all. We were friends. They 
were ordinary guys just like the rest of us, and they 

had a great, great sense of humor.” 
The memory of their fate 

haunted him.
“Every night before I fell asleep, 

I would hear these men scream-
ing,” he says. “It’s a kind of a 
scream that’s diffi cult to describe. 
It’s a death scream, a terrifying 
scream. And it became a night-
mare. Every single night I would 
hear them screaming. For 68 
years it was happening, and then 
my daughter Googled ‘Paekakari-
ki, New Zealand,’ and the report 
she got back was that 10 Marines 

drowned in heavy surf, and their boat capsized 
and all this stuff. And when I read that, I was 
really upset. I said, ‘Marines weren’t even involved 
in it. Where did you get that stuff?’ So I wrote the 
story, and she emailed it down there, and the story 
just took off.” 

Zalot later found himself rewriting the history of 
the accident to pay tribute to those who died that 
night and to resolve questions about who was to 
blame. In an inquiry called for by a lieutenant 
commander a few weeks after the accident, Zalot 
recalls being under “a lot of pressure” to blame one 
particular lieutenant for causing the accident. “I 
refused to do that, because he didn’t,” he says.

Fifty years later, Zalot attended a Navy reunion 
in Minneapolis. While having breakfast with Grady 
and Betty Brooks from Virginia, Betty said to him, 
“You know, Grady was the coxswain of the boat 
that pulled the boat off the beach in Paekakariki 
where those 10 men drowned.”

Zalot was astonished. “I said, ‘For 50 years, I’ve 
been trying to fi nd out who the coxswain was.’ 

“And Grady said, ‘Frank’s blaming me for the 
death of those 10 men.’ 

“I said, ‘No, I’m not blaming you. I just want to 
ask you one question. Why didn’t you stop when 
we hit the fi rst breaker?’ 

47JUNE 2012   |   THE AMERICAN LEGION MAGAZINE

Frank Zalot enlisted the day after the 
Pearl Harbor attack. Photo courtesy Frank Zalot

Frank Zalot enlisted the day after the 
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“And he said, ‘I did, but (the 
lieutenant commander) ordered 
full speed ahead. And I had to 
obey orders.’ So, ironically, the 
man responsible for the disaster 
started the inquiry.” 

The conclusion of the 
investigation left out blame 
entirely, and there were no 
reprimands or charges handed 
down as a result of the accident.

“To me, this whole thing is 
mind-boggling, because for 
68 years we didn’t talk about it,” 
Zalot said. “If my daughter hadn’t 
Googled it a year ago ... it would 
be a mystery forever.”

The names of the drowned men were read at last 
year’s Memorial Day ceremonies in Paekakariki. 
“They didn’t know the names of these guys until 
I sent them in,” Zalot explained. “That night I’m 
lying in bed thinking, ‘Mayor Jenny Rowan read 
their names for the fi rst time.’ Then it dawned on 
me. The only reason I heard this screaming all 
these years was these guys were trying to commu-
nicate with me to ‘tell our story ... we died, and we 
want people to know who we are. We didn’t die in 
vain.’ The minute their names were read, the 
screaming stopped, and I haven’t heard it since.”

 Zalot, Plante and Picard are participating in this 
year’s Memorial Day ceremony, which is part of a 
bigger celebration – Salute 70 – of the “friendly 
invasion” of U.S. Marines and Navy in June 1942. 
The Paekakariki area (the Kapiti Coast District near 
Wellington) was home to the majority of Marines 
stationed in New Zealand in World War II. 

Frank’s daughter, J.M. Stowe, has stayed in close 
contact with Allison Webber, executive secretary 
of the Kapiti U.S. Marines Trust and the primary 
organizer of Salute 70 and Memorial Day activities. 
New Zealand’s governor-general, various local and 
national politicians, and other dignitaries plan to 
attend. Key features this year are the planting of a 
memorial grove of trees to honor the lives lost in 
the Pacifi c war and the unveiling of a special 
memorial to the Paekakariki tragedy: a sculpture 
of a Higgins boat with the names of the drowning 

victims inscribed. U.S. veterans 
will be honored later in the week 
with a dinner and then a break-
fast at Parliament. 

Following World War II, Zalot 
returned to Hadley and became 
very active in his community, as 
a building inspector, selectman, 
school committee member, and 
restaurant operator with his 
father, Frank Sr. He was also the 
town postmaster and served as 
commander of American Legion 
Post 271.

Zalot spent more than four 
years in the Navy. He wanted 
to stay in the service longer, but 

the loss of his brother, Edward, during the war put 
too much strain on his family. Ens. Edward Zalot 
perished in a plane crash while fl ying off USS Cabot 
in the South Pacifi c on Sept. 18, 1943. Zalot and his 
family took the loss hard, but he has mostly fond 
memories of his own wartime service.  

“You join the Navy to see the world, and you 
really do,” he recalled. “I mean, just about every 
island in the South Pacifi c, Wellington, Auckland 
(New Zealand), Brisbane, Melbourne (Australia), 
San Diego, Frisco – you‘re constantly moving. 
You’re at home, but your home is moving with you. 
For a young man, it was exciting. I was very young 
and right off the farm. You never left home, and all 
of a sudden you’re traveling around the world. We 
had a lot of fun, because we were like ‘McHale’s 
Navy,’ not battleship Navy.” 

The war will always reside somewhere within 
Frank Zalot, now 87. He saw a good friend cut 
nearly in half by a strafi ng attack on a ship-to-shore 
boat in Bougainville. He stood next to a man who 
had his jaw shot off in combat. He walked through 
fi elds of enemy dead. And he survived a training 
accident that left dead 10 of his fellow sailors from 
American Legion.

On Memorial Day, Zalot, Plante and Picard will 
give one last salute to those sailors who made the 
ultimate sacrifi ce and died at the mercy of the 
unforgiving sea. 

“It will be a relief for me to go there and see the 
beach one more time, walk on the shore and look 
out,” Zalot says. “It’s not botherin’ me in any sense. 
I’m looking forward to it, as a matter of fact.” 

Rich Bergeron has written more than 1,500 articles, 
mostly for newspapers in New Hampshire and 
Massachusetts.

Learn more about the Kapiti U.S. Marines Trust: 

  www.marinenz.com

Read more about U.S. forces in New Zealand:

  www.nzhistory.net.nz/war/us-forces-in-new-zealand    

After the war, Zalot returned to Hadley, 
Mass., where he is a past commander of 
American Legion Post 271. Photo by Rich Bergeron
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During restoration of a 600-year-old monastery 
in Coventry, England recently, a shocking 
discovery made headlines. The austere

monks who had lived in the monastery were 
forbidden from owning personal property of
any kind. And yet, mysteriously hidden
within one of the monk’s cells, histori-
ans discovered a medieval gold coin.  

Why would a poor monk have a gold
coin secreted away in his room?
The answer to this medieval mys-
tery is revealed in the very name
of the coin: The Gold Angel.

The Lucky Gold Angel
First issued over 500 years ago
by King Edward IV, British Gold
Angel coins have been thought
for centuries to bring good luck,
good fortune, and even to possess
healing powers! Part of this legend
comes from the inspired design of
the coin: the triumph of Good vs. 
Evil shown by St. Michael slaying a 
fire-breathing dragon.  

The Big Secret:  you can pocket a Gold
Angel today for under $90
Today, we are announcing the very FIRST EVER 
release of an exciting new British Gold Angel. Struck in a
half gram of pure 24 karat gold, each legal tender British Gold
Angel is a true masterpiece of the minter’s art! When you examine 
the intricately-sculpted detail, the radiant luster of 24 karat gold, the 
brilliantly mirrored proof surface and the 500 year history etched into
every line, you’ll be able to proudly tell your friends and family that you
secured this amazing gold treasure for less than $90.

Of course, we can’t guarantee that this Gold Angel will bring healing,
luck, or prosperity—but we can promise that it delivers timeless beauty.
In fact, if you buy more, you can save up to $400!  

The Trouble with these Angels? They may not last long!
The 2012 British Gold Angel is one of the most affordable gold coins 
in the world. It’s also extremely limited. In fact, over 410,000 more of 
the smallest U.S. Gold Eagle coins have been issued. This kind of scarcity
means that millions of collectors worldwide have already begun their
search—and this first ever British Gold Angel Proof may soon disappear!
But we have reserved the entire U.S. allocation of this historic gold 
treasure and are now releasing them to the public on a strictly first 
come-first served basis for as little as $69.95! You can’t get them 
anywhere else—and we can’t guarantee this low first release 
price for long—so call today!

Order now—Risk free!
You don’t have to rely on luck—you can own your 2012 British Gold
Angel Proof absolutely risk free, with our 30-day unconditional-return
privilege. If you’re not satisfied, return your coins within 30 days for a
full refund (less s/h). 

Don’t wait! Pocket these Gold Angels now before the opportunity flies!

Buy more and save more!
One Gold Angel coin for only $89.95 + s/h
Five for only $87.95 each + s/h SAVE $10
Ten for only $79.50 each + s/h SAVE $100
Twenty for only $69.95 each + s/h SAVE $400

Toll-Free 24 hours a day
1-800-973-9741

Offer Code GAP160
Please mention this code when you call.

14101 Southcross Drive W.
Dept. GAP160 

Burnsville, Minnesota 55337

www.GovMint.com

Coin shown larger than
actual size of 11 mm.

The Mystery of the Gold Angel
Hides a Big Secret

ADVERTISEMENT
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MYAMERICA

As the host and creator of Discovery Channel’s “Dirty Jobs,” 
Mike Rowe has completed  fi lthy apprenticeships and 
worked in all  states. He is the country’s foremost 
advocate of skilled labor, and the founder and CEO of 
mikeroweWORKS. He speaks regularly on the importance 
of closing the skills gap, and supports a variety of trades 
initiatives through his mikeroweWORKS Foundation.

Mike Rowe
Creator, executive producer and host, “Dirty Jobs”

Courtesy mikeroweWORKS

“In my America, there are two 
kinds of people: those who are 

willing to get dirty, and those 
who are not. I prefer to spend 

my time with those who do. 
It’s not that I have anything 
against cleanliness, or bear 
any ill will to those who toil 

in cubicles or offi  ce buildings. 
I’ve just learned over the years 

that people with dirty jobs 
are more fun to be around. 

They also make civilized life 
possible for the rest of us. 

“Our country faces a myriad 
of challenges, but one thing 

seems certain: the solution 
will almost certainly involve 
someone who wasn’t afraid 

to get their hands dirty. 
And no one knows more about 
that than the men and women 

of the U.S. Armed Forces.”
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“Well, I finally did it. I finally decided to enter the digital age 
and get a cell phone. My kids have been bugging me, my book
group made fun of me, and the last straw was when my car 
broke down, and I was stuck by the highway for an hour before
someone stopped to help. But when I went to the cell
phone store, I almost changed my mind. The phones
are so small I can’t see the numbers, much less push
the right one. They all have cameras, computers 
and a “global-positioning” something or other
that’s supposed to spot me from space. Goodness,
all I want to do is to be able to talk to my 
grandkids! The people at the store weren’t 
much help. They couldn’t understand why 
someone wouldn’t want a phone the size of a
postage stamp. And the rate plans! They were 
complicated, confusing, and expensive…and the
contract lasted for two years! I’d almost given up
until a friend told me about her new Jitterbug®
phone. Now, I have the convenience and safety
of being able to stay in touch…with a phone I
can actually use.”

Sometimes I think the people who 
designed this phone and the rate plans had
me in mind. The phone fits easily into my
pocket, and flips open to reach from my
mouth to my ear. The display is large
and backlit, so I can actually see who
is calling. With a push of a button I
can amplify the volume, and if I
don’t know a number, I can simply
push “0” for a friendly, helpful 
operator that will look it up and even
dial it for me. The Jitterbug also 
reduces background noise, making
the sound loud and clear. There’s
even a dial tone, so I know the
phone is ready to use.

Affordable plans that I can understand – and no contract to
sign! Unlike other cell phones, Jitterbug has plans that make
sense. Why should I pay for minutes I’m never going to use? 
And if I do talk more than I plan, I won’t find myself with no

minutes like my friend who has a prepaid phone. Best of
all, there is no contract to sign – so I’m not locked in for

years at a time or subject to termination
fees. The U.S. Based customer service
is second to none, and the phone 
gets service virtually anywhere in 
the country. 

Call now and receive a FREE gift
when  you order. Try Jitterbug 
for 30 days and if you don't love 
it, just return it1. Why wait, the 
Jitterbug comes ready to use 
right out of the box. If you aren’t 
as happy with it as I am, you 
can return it for a refund of 
the purchase price. Call now, the

Jitterbug product experts are
ready to answer your questions.

IMPORTANT CONSUMER INFORMATION: Jitterbug is owned by GreatCall, Inc. Your invoices will come from GreatCall. All rate plans and services require the purchase of a Jitterbug phone and a one-time set up fee of $35. Coverage and service is not available everywhere. Other charges
and restrictions may apply. Screen images simulated. There are no additional fees to call Jitterbug’s 24-hour U.S. Based Customer Service. However, for calls to an Operator in which a service is completed, minutes will be deducted from your monthly balance equal to the length of the call
and any call connected by the Operator, plus an additional 5 minutes. Monthly rate plans do not include government taxes or assessment surcharges. Prices and fees subject to change. 1We will refund the full price of the Jitterbug phone if it is returned within 30 days of purchase in 
like-new condition. We will also refund your first monthly service charge if you have less than 30 minutes of usage. If you have more than 30 minutes of usage, a per minute charge of 35 cents will apply for each minute over 30 minutes. The activation fee and shipping charges are not 
refundable. Jitterbug is a registered trademark of GreatCall, Inc. Samsung is a registered trademark of Samsung Electronics America, Inc. and/or its related entities. Copyright © 2012 GreatCall, Inc. Copyright © 2012 by firstSTREET for Boomers and Beyond, Inc. All rights reserved.

Monthly Rate
Operator Assistance

911 Access
Long Distance Calls

Voice Dial
Nationwide Coverage

Friendly Return Policy 

$14.99
24/7

FREE
No add’l charge

FREE
Yes

30 days

$19.99
24/7

FREE
No add’l charge

FREE
Yes

30 days

50 100Monthly Minutes

1

Finally, a cell phone 
that’s… a phone

with rates as low as $3.75 per week!

We proudly accept the following credit cards.

47
52

6

Available in 
Graphite and Red.

More minute plans available. Ask your Jitterbug expert for details.

Jitterbug Cell Phone
Call today to get your own Jitterbug phone.
Please mention promotional code 44624.

1-888-671-8542  
www.jitterbugdirect.com

Call now and receive a FREE gift
just for ordering.  Hurry…this is a 
limited time offer.  Call now!

No

Con
tra

ct
Price

Reduced 

by $48
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Two of the surgeons asked Crosbie if he had served 
in Vietnam. But they wouldn’t elaborate when he asked 
why they seemed to associate the cysts with his tour in 
Southeast Asia. 

As a result, Crosbie didn’t pursue a connection 
between his health problems and his service until he 
went to VA for help with his type  diabetes in . 
The fi rst VA doctor he saw told him she suspected he’d 
been exposed to Agent Orange. She insisted he receive 
an evaluation from an environmental medicine 
specialist and fi le a claim. 

By that time, Crosbie suspected his cysts and his 
wife’s half-dozen miscarriages were related to herbicide 
exposure during his -month tour on USS Lloyd 
Thomas in and around the waters of Vietnam. He 
couldn’t apply for federal benefi ts for either health 
problem, since VA doesn’t recognize them as Agent 
Orange-related illnesses. But he could fi le a claim for 
type  diabetes and neuropathy. 

“That’s when I started running the gantlet,” 
Crosbie says.

VA rejected Crosbie’s claim twice over the next six 
years. He’d never stepped foot in Vietnam, and 
therefore didn’t meet the “boots on ground” 
requirement for Agent Orange disability benefi ts. He 
also couldn’t fi nd records to prove that his ship had 
sailed up a Vietnamese river on a covert mission in 
December . That would have made him a “Brown 
Water” veteran – someone who had spent time in 
Vietnam’s inland waters, which VA acknowledges were 
contaminated by Agent Orange. 

Crosbie had given up, when he connected with 

shipmate Charles Yunker, adjutant of the Legion’s 
Department of Kansas, online. Yunker was trying to 
prove that Lloyd Thomas had been on that covert 
mission on a Vietnamese river as more and more of its 
crew contracted cancer and other illnesses tied to 
Agent Orange exposure. 

With the help of the ship’s navigator, Mike Balog, 
damage control offi  cer Rick Hokans, deck division 
offi  cer Bob Moore, and John Delgado of the 
Australian Special Air Service, who was on board 
during the mission, Yunker was able to establish 
that Lloyd Thomas had anchored in the heavily 
contaminated Gành Rái Bay and Saigon River estuary 
in late December . That, along with evidence 
from the ship’s deck logs, qualifi ed Lloyd Thomas for 
VA’s list of Brown Water ships.

Yunker, along with Kansas American Legion service 
offi  cer Bruce Oakley and Boston service offi  cer George 
Cameron, helped Crosbie fi le a new claim in . In 
December, eight years after fi ling his fi rst claim, VA 
fi nally granted Crosbie’s Agent Orange claim for type  
diabetes and neuropathy based on the new evidence 
Yunker unearthed.

“Legion to the rescue,” says Crosbie, a member of 
Alberton W. Vinal Post  in North Chelmsford, Mass. 
“Without Chuck and the Legion, I and all my shipmates 
would have been left out in the cold.”

Crosbie’s battle is typical of what Vietnam Navy 
veterans endure when they fi le claims for the cancers, 
type  diabetes and Parkinson’s disease linked to Agent 
Orange. The Agent Orange Act of  provided 
benefi ts for all Vietnam veterans with diseases caused 

A Rare Victory

Surgeons started removing strange growths from Mark Crosbie’s 
body a few years after he came home from Vietnam. Over the next 

three decades, they took sebaceous cysts from the Navy veteran’s back, 
and one from his elbow. They removed a growth that had spontaneously 
developed under the skin of his left cheek and abscessed. They 
performed fistula removals too painful to discuss. 

Vietnam Navy veterans struggle to prove, and keep, Agent Orange benefi ts.

[VETERANS BENEFITS ]

BY KEN OLSEN
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by the toxic herbicide. But the Bush administration 
changed the rules in  so that only veterans who can 
prove they stepped foot in Vietnam or sailed on 
Vietnam’s inland waters qualify.

Proposed new legislation to restore Agent Orange 
benefi ts for Navy veterans who were on ships 
operating within  miles of 
Vietnam during the war won’t 
simplify the claims process, says 
Jeff  Davis of the Veterans 
Association of Sailors of the 
Vietnam War. 

Under H.R.  – the Blue Water 
Navy Vietnam Veterans Act of  – 
many veterans will still be forced to 
fi nd the deck logs in the National 
Archives or Navy archives that 
establish that their ship meets the 
criteria for exposure. That’s an 
undue burden that puts claims out 
of reach for most of them.  

The legislation also faces considerable hurdles. 
“I think our real challenge right now is maintaining the 
benefi t we have,” says Sen. Patty Murray, D-Wash., 
chairman of the Senate Veterans Aff airs Committee. 
There was an eff ort last summer in Congress to limit 
Agent Orange benefi ts. “We beat that back ... but the 
people who believe that we should not be funding 
(Agent Orange benefi ts) are going to be back at us, 
particularly in tight budget times.”

Last year’s assault on Agent Orange benefi ts was led 
by Sen. Tom Coburn, R-Okla., who criticized VA’s  

expansion of Agent Orange benefi ts to include ischemic 
heart disease, Parkinson’s and B-cell leukemia. Two 
Vietnam veterans – Sen. John McCain, R-Ariz., and Sen. 
Jim Webb, D-Va. – also criticized Agent Orange benefi ts. 

Vietnam Navy veterans also continue to run into 
problems at VA, which has not, as of this writing, 

provided information requested by 
Sen. Daniel Akaka, D-Hawaii, on the 
number of Brown Water cases it has 
reviewed. Akaka asked for the review 
in September  after his staff  
discovered that VA had rejected 
claims from , Vietnam Navy 
veterans without reviewing ship logs 
or other evidence showing that the 
veterans had served in areas that may 
have been exposed to Agent Orange.

In April , VA offi  cials said that 
about , cases had been reviewed 
and  ships added to the Brown 
Water list. VA says it cannot provide 

an estimate of how many additional cases it has 
reviewed since last year because of the signifi cant 
growth in all claims, including Agent Orange cases.  

Other members of the Lloyd Thomas crew, 
meanwhile, are now pursuing claims. Crosbie warns 
that they should be prepared for a long and frustrating 
process – one that, in his case, eventually ended in 
victory.

Ken Olsen is a frequent contributor to The American 
Legion Magazine.

“Without Chuck and the 
Legion, I and all my 
shipmates would have 
been left out in the cold.”

Mark Crosbie, Vietnam War 
Navy veteran and member 

of Alberton W. Vinal Post  
in North Chelmsford, Mass., 

on the Legion’s role in 
VA claims assistance
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The Vacurect™ Vacuum Erection Device (VED) is

Covered by Medicare & Most Private Insurance

Call today TOLL-FREE!
1-877-266-7699
BONRO Medical Inc.
4490 Washington Rd., 
Bldg. 100, Suite 16, 
Evans, GA. 30809

Visit our website: www.bonro.com

  Yes, I would like to receive a free patient information kit.
Name _____________________________________
Address ___________________________________
City ________________State ______Zip ________
Phone ____________________________________
Please fax (706) 210-4740 or mail completed coupon to:
BONRO Medical: P.O. Box 1880 Evans, GA 30809 AL.08.10

Your Impotence Solution Has A New Design!

VACURECT™

RECOMMENDED BY DOCTORS 
WORLDWIDE!

competitor’s vacuum
erection devices

vacurect
one piece design

OR

AL.02.11AL.02.11AL.06.12

[CONVENTION ]

Organizers of the  Legacy 
Run have set a fundraising goal 
of $, for the th annual 
motorcycle ride, which raises 
money for college 
scholarships for children 
of U.S. military personnel 
killed on or after /.

The th National 
Convention is in the 
American Legion 
National Headquarters 
hometown of 
Indianapolis, which until now has 
been the starting point of the 
Legacy Run. The ride always ends 
in the convention city. 

This year’s “Legacy Run Home” 
kicks off  Aug.  in Niagara Falls, 
N.Y. – home department of 
National Commander Fang Wong 
– and will end in Indianapolis on 
Aug. .

The fi rst American Legion Riders 
Expo will be at Stout Army Airfi eld, 
southwest of the city, Aug. -. 
Plans call for shuttle service from 

convention hotels to 
the airfi eld, where 

visitors can take part 
in rider skill 
training and 
chapter riding 
challenges, learn 
how to build 
successful Legion 

Riders programs, and more. 
A candlelight tribute will follow 

a night ride through Indianapolis, 
with Legacy Scholarship recipients 
and their families serving as the 
grand marshals. 

Register for the  Legacy Run 
online and see the route:

   www.legion.org/riders

‘Legacy Run Home’
Three-day ride to raise funds from New York to Indy

Q: I didn’t contribute 
$, to the 
Montgomery GI Bill. 
Am I still eligible to 
receive the Post-/ 
GI Bill benefi t?
A: If you meet the 
service requirements 
for the Post-/ GI 
Bill, you may be 

eligible even if you declined to participate 
in the Montgomery GI Bill.

Q: Where can I get a copy of my service 
discharge papers?
A: Contact the National Personnel 
Records Center (NPRC) at www.archives.
gov/veterans/military-service-records.

Valerie Heff ner, a member of American Legion 
Post  in Arizona, is a past vice president of 
the National Association of Veterans’ Program 
Administrators. askvalerie@legion.org

BY VALERIE HEFFNER
VETERANS & EDUCATION

MY GI BILL

[EDUCATION ]

MGIB buy-in not necessary 
for Post-9/11 benefi t
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According to The New York Times*, the 
bathroom can be the most dangerous room 

in the home. Hundreds of thousands of falls 
and accidents happen each year.  
FACT: 1 in 3 adults 65+ fall each year, and falls are 
the leading cause of injury death as well as the most 
common cause of nonfatal injuries and hospital 
admissions for trauma.**

The MOST DANGEROUS room 
in your home... the bathroom

GET BACK IN THE WATER SAFELY: A SAFE STEP TO COMFORT AND INDEPENDENCE

***On uninstalled tub, actual height may vary based upon installation

A Safe Step Walk-In 
Tub will offer 

independence to those 
seeking a safe and easy 
way to bathe right in the 
convenience and comfort 
of your own home. 
Constructed and built 
right here in America for 
safety and durability from 
the ground up. Plus with 
more standard features 
than any other tub:

***
A Safe Step Walk-In Tub 
also offers life changing 
therapeutic relief from 
all kinds of aches and 
pains. Featuring carefully 
engineered dual hydro 
massage and air bubble 
jets—both strategically 
placed to target sore 
muscles and joints in your 
legs and back.
These tubs are designed 

tub space without a full 
remodel. Installation is 

included in the package 
and our installers are 

walk-in tub installation- 
all work is 100% 
guaranteed.
Offering the highest 
quality and service 
while maintaining a low 
affordable price, there just 
isn’t a better walk-in tub 
on the market.

towards feeling great and 
stay in the home you love.

SAFETY NEVER FELT SO GOOD.™

LIFETIME
LIMITED WARRANTY

SAFE STEP TUBS COMMENDED 
BY THE ARTHRITIS FOUNDATION

Call now toll-free 

1-888-685-1240 
for more information and 
for our Senior Discounts.
Financing available with approved credit.

SPECIAL PROMOTION
when you mention this 
Promo Code 4436
For a limited time only

www.safesteptub.com

* BAKALAR, NICHOLAS. “Watch Your Step While Washing Up.” New York Times 16, Aug. 2011, New York Edition ed., 
Section D sec.: D7. Web  **CDC - Center for Disease Control and Prevention
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The U.S. and Jordanian militaries 
are co-developing plans to secure 
Syria’s chemical and biological 
weapons in the event of regime 
collapse or some other triggering 
incident. The Wall Street Journal 
reports that “a high-level delegation 
of Jordanian defense offi  cials” 
recently traveled to the Pentagon to 

map out possible operations to 
locate and secure Syria’s vast 
WMD arsenal.

Jordan has a well-
respected and highly-

capable intelligence and 
commando capability, 

according to the Journal. 
In fact, the United States 

and Jordan have carried 
out joint operations against 

al-Qaida in Afghanistan and 
Iraq. Jordan played a key role in the 

hunt for Abu Musab al-Zarqawi.
“One plan would call for Jordanian 

special-operations units, acting as 

part of any 
broader Arab 
League 
peacekeeping mission, to go into 
Syria to secure nearly a dozen sites,” 
the paper reports.

However, CNN reports that there 
are at least  chemical-weapons 
sites and production facilities in Syria, 
suggesting that a large force would 
be needed. One estimate cited by 
CNN, after talking with unnamed 
Pentagon offi  cials, is that , 
troops would be required to secure 
Syria’s WMD arsenal.

Syria reportedly possesses nerve 
agents and mustard gas, most of it 
weaponized in artillery shells, bombs 
and Scud missiles. 

“If left unsecured,” Adm. William 
McRaven said during a congressional 
hearing, “it would be, potentially, a 
very serious threat in the hands of … 
Lebanese Hezbollah,” a terror group 
allied with Syria.  

[VERBATIM ]

“Sometimes you want to 
stop and smell the roses. It 
doesn’t mean you want to 
call up every single fact about 
them on the Internet.” 

Scott Steinberg, CEO of TechSavvy 
Global, on the information overload that 

might occur if everyone wears devices like 
Google’s Internet-connected glasses

“It’s going to scare the 
hell out of folks.” 

U.S. Rep. Jo Bonner, R-Ala., 
on the Navy’s new littoral 

combat ship, which 
is designed to battle 

Iranian attack boats, 
chase Somali pirates 
and keep watch on 

China’s warships

“When the 
American 
people no longer 
believe that this is a place 
where only their willingness 
to work hard … determines 
their success in life, we’ll have 
a bunch of people sitting on a 
couch waiting for their next 
government check.”

New Jersey Gov. Chris Christie, 
warning that the United States is becoming 

a “paternalistic entitlement society” 

“Is this the new norm?” 

Ginger Mathews, who 
had nine interviews for a job as a 

trainer at an insurance company. Large 
pools of applicants and fears of bad 

hires are causing employers to take more 
time than ever fi lling positions.

“None who have always 
been free can understand the 
terrible, fascinating power of 
the hope of freedom to those 
who are not free.”

Pearl S. Buck, writer, “What America 
Means to Me” ()

Sources: AP, The New York Times, POLITICO, MSNBC.com

[ACTIVE DUTY ]

A more empathetic Army
In an eff ort to help training instructors understand how pregnant soldiers 

cope with physical training, the Army is ordering some of its NCOs to wear 
“pregnancy simulators” to get a better sense of the limitations and special 
exercise needs of pregnant troops and new mothers serving in the Army.

The Pregnancy Postpartum Physical Training Exercise Leaders Course 
includes “aerobics classes, pool sessions and classroom studies on the 
physiology of pregnant women,” according to Stars and Stripes. 

The course is part of a larger eff ort to ensure that pregnant soldiers get 
back to their units in shape soon after they give birth. They have six months 
to meet the height and weight standards and pass a physical-training test.

[FOREIGN AFFAIRS]

Syria and the WMD threat

[ACTIVE DUTY ]

Navy puts breathalyzers on ships, subs
The Navy is installing breath-test machines on all ships and subs 

“to improve the physical and mental well-being of those having diffi  culty 
coping with the stresses of a decade of war,” The Washington Post reports. 
Breath-test machines will also be added to Marine Corps bases.

“We are not telling you not to drink, if you are old enough,” Navy 
Secretary Ray Mabus explained to a group of sailors and Marines. “We are 
telling you that it is important to keep legal, responsible use of alcohol 
from turning into a problem.”

The Navy hopes that early detection will enable it to off er 
counseling and other assistance to those in need. Mabus noted that  of 
 offi  cers recently relieved of command admitted that drinking was 
a contributing factor.

.

e 

GeoAtlas

U.S. Navy photo

PhotoDisc
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Have you or a loved one suffered a bleed in any part of the body while taking Pradaxa®?
If so, I think you’ll be concerned about what we have to say, read further:

There’s nothing like a
second chance!

 
. . . . It’s invaluable.

 
If you or a loved one has
taken Pradaxa® please
read the following: 
 

“I thought it was easier not needing to have a blood test once a month (INR or Pro time),
but after I learned about the possible bleeding problems, I am pleased to have the ability
to have the test. “

If you or someone you care about took Pradaxa® and suffered a personal injury or died,
you may have a pharmaceutical defect claim against the manufacturer of Pradaxa®
Boehringer Ingelheim Pharmaceuticals, Inc.
 
If you find yourself in this situation, or know of someone that is, Please contact the
Branch Law Firm, a well known national law firm that has been in business over 45
years, for a free initial interview and consultation.

1 800 828 4529 

Turner W. Branch, a principal and senior partner of the Branch Law Firm retired as a 1st

Lieutenant in the United States Marine Corps in 1968. He served on active duty in Camp
Pendleton, California and at the Marine Corps Air Facility (MCAF) in Santa Ana,
California. While at Camp Pendleton he served with the Second Battalion, Fifth Marines,
First Marine Division (FMF) USMC.

Offices
NewMexico 2025 Rio Grande Boulevard, NW Albuquerque, NM 87104
Texas 808 Travis Street, Suite 1553 Houston, TX 70022
Washington, DC 601 Pennsylvania Avenue, Suite 900 Washington, D.C., 20004

1 800 828 4529
www.branchlawfirm.com

Page 57



THE AMERICAN LEGION MAGAZINE   |   JUNE 201258

Summer is here. With children and grandchildren out 
of school, planned vacations, gas prices climbing faster 
than the temperature and everything else that comes 
with more sunshine, there are plenty of opportunities for 
you to fuel our country’s economic recovery with your 
hard-earned cash. Of course, if you’ve read 
this column before, you know that’s not 
where we’re going.

We’re heading in the opposite direction. In 
the past, we’ve discussed making smart 
graduation gifts and pulling off  frugal 
vacations, but as we talked about ideas for 
this month’s column, we set our sights on a 
bigger target: weddings. The beginning of 
summer is the peak of wedding season, and 
frankly, a lot of families will spend a lot more 
money this year on weddings than on graduation gifts 
and vacations combined. In fact, TheKnot.com tracks 
wedding costs and says the average American wedding 
is ringing in at nearly $,.  Talk about a single-
handed attempt to jump-start the economy. 

While we’re not here to squash anyone’s patriotic 
fi nancial moves, we do think there are some solid 
alternative uses for , pieces of paper bearing 
George Washington’s portrait. They  may not knock your 
socks off , but they’re defi nitely sound.

  Clean the slate. Instead of adding to your debt load 
to pull off  a big event, focus that $, – or some part 
of it – on eliminating credit cards and other debts that 
could be a real drag on your combined fi nances. Imagine 
spending the fi rst  years of your marriage paying off  
your credit-card debt. That’s the scenario if you decide to 
make only the minimum payments every month. Getting 

rid of debt will do a lot more for your new marriage than 
a $, party.

  Put down some roots. From a long-term perspective, 
low interest rates and home values at their  levels 
make homeownership an attractive option for some 

newlyweds. That $, could be a down 
payment, closing costs, and even a slush fund 
for curtains and extras.   

  Buy that minivan now. You may not need 
it yet, but transportation without a monthly 
payment could free up cash fl ow for a lot of 
other worthy goals. There is something 
invigorating about driving down the street in 
a car that’s all yours.

  Make a fi nancial planner smile. Sure, this 
is a pipe dream – our pipe dream – but if you 

took that $, and invested it with an average return 
of  percent (this is a hypothetical rate, not a specifi c 
investment off ering), when your focus shifts in about 
 years to making your retirement years golden, you 
could have a tidy $, set aside. Now that would be 
very cool.

We’re sure there are some folks out there for whom 
money is truly no object. If that’s your situation, go for it 
and pump up our economy. For the rest, maybe a small 
gathering of family and friends – combined with an eff ort 
to fuel the newlyweds’ fi nancial future– would be a 
better approach.

June Walbert and J.J. Montanaro are certifi ed fi nancial 
planners for USAA, The American Legion’s preferred provider 
for fi nancial services. Submit questions to them online.

  www.legion.org/focusonfi nances

WITH JUNE WALBERT
 & J.J. MONTANARO

FOCUS ON 
FINANCES

The fi rst outlay for the rest of your life
[PERSONAL FINANCE ]

[MEMBERSHIP ]

NEW POSTS

Post , Silverdale, Wash. 
Chartered April  ( members)

Post , Thorsby, Ala. Chartered April  ( members)

Elwha Post , Port Angeles, Wash. 
Chartered April  ( members)

Post , Crown King, Ariz. 
Chartered April  ( members)

Samuel Patterson Sr. Post , San Francisco 
Chartered March  ( members)

Hodges University Post , Fort Myers/Naples, Fla. 
Chartered March  ( members)

Post , Hampton, Ga. Chartered March  ( members)

[TROOP SUPPORT ]

The American Legion’s 
Operation Comfort Warriors 
program continued its mission 
of showing appreciation to 
America’s wounded troops by 
providing $, worth of 
fi tness equipment for the 
Warrior Transition Battalion at Fort Benning, Ga., in April.   
The Legion also purchased $ gift cards for each of the 
battalion’s  wounded warriors.

Since , OCW has donated more than $ million in gifts 
to wounded, injured or ill U.S. servicemembers around the 
globe. In May, American Legion offi  cials distributed movie 
theater gift cards, purchased through OCW, to wounded 
personnel attending the GI Film Festival in Washington.

Legion donates funds for fi tness 
equipment, fi lm festival tickets

OPERATIONOPERATION

Page 58



WOW…A Computer Designed For YOU,
Not Your Grandchildren!

NEW …It’s easy to read. It’s easy to see. It’s even easier to understand and use!
Just plug it in!!! 

NEW
Touch 
Screen

Technology 

Technology Simplified

Have you ever said to yourself “I’d love
to get a computer, if only I could figure
out how to use it.” Well, you’re not alone. 
Computers were supposed to make our
lives simpler, but they’ve gotten so 
complicated that they are not worth the
trouble. With all of the “pointing and 
clicking” and “dragging and dropping”
you’re lucky if you can figure out where
you are. Plus, you are constantly worrying
about viruses, spam and freeze-ups. If this
sounds familiar, we have great
news for you. There is finally a
computer that’s designed for
simplicity and ease of use. It’s
the WOW Computer, and it
was designed with you in mind. 

This computer is easy-to-use,
worry-free and literally puts the
world at your fingertips.  From
the moment you open the 
box, you’ll realize how different
the WOW Computer is. The
components are all connected;
all you do is plug it into an outlet and
your high-speed Internet connection.

Then you’ll see the screen. This is
a completely new operating 
system, without the cluttered
look  of the normal computer
screen. The “buttons” on the screen are
easy to see and easy to understand. All 
you do is touch one of them, from the
Web, E-mail, Calendar to Games– you
name it… and a new screen opens up. It’s
so easy to use you won’t have to ask your
children or grandchildren for help.

Until now the
very people who
could benefit most
from E-mail, and
the Internet are
the ones that have
had the hardest
time accessing it.
Now, thanks to the
WOW Computer,
countless older
Americans are
discovering the

wonderful world of the Internet every 
day. Isn’t it time you took part? Call now,

and a patient, knowledgeable product expert
will tell you how you can try it in your home
for 30 days. If you are not totally satisfied,
simply return it within 30 days for a refund
of the product purchase price.Call today.I just wanted to tell firstSTREET 

that I am having a great time on 
my WOW Computer. I am learning
something new everyday. I am 79
years old and cannot believe that 
I am typing and sending e-mails to
all my friends now. My daughter
and granddaughter are so excited
now that I have a computer. They
use computers on their jobs every-
day, but they cannot believe what 
you can do on this computer. It is
wonderful... Thanks.

– Johnnie E., Ellijay, Ga
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Call now for our special 
introductory price!

Please mention promotional code 44623.

1-877-624-4139

…send and receive e-mails, and video chat
Keep up with family and friends.

…”surf” the internet
Get current weather & news.

…play games online
hundreds to choose from!

Simple 
navigation,

so you never
get lost!

Simple 
navigation,

so you never
get lost!

designed for SENIORS®

Big Bright Screen
One-touch “zoom” magnification

No bulky tower
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Legion’s Small 
Business Task 
Force readies 
annual workshop

There’s a lot 
happening in 
the veterans 
business 
community. 
First, The 
American Legion 
Small Business 
Task Force will 
present its th 
annual Small 

Business Training Workshop on Aug. 
-, during the Legion’s th National 
Convention in Indianapolis. The 
two-day event includes microenterprise 
strategies, federal procurement, specifi c 
business-building classes and several 
celebrity speakers. If you’d like to be a 
sponsor for this workshop, contact Joe 
Sharpe, director of the Legion’s 
Economic Division, at () -.

Meanwhile, the Small Business 
Administration has published a report 
indicating that as of the  Economic 
Census, there were . million 
businesses with majority ownership by 
veterans. Of these, , were 
employers and . million were 
nonemployers. They represented  
percent of all U.S. fi rms. Veteran-owned 
fi rms had sales/receipts of $. trillion, 
nearly . million employees and an 
annual payroll of $ billion.    

Finally, VA is working hard to get 
veteran businesses verifi ed through its 
Center for Veterans Enterprise. To try 
to streamline the process, VA has put 
new verifi cation procedures and 
recertifi cation requests in place. 

Wayne Gatewood, a founding 
member of the Legion’s Small Business 
Task Force, publishes a newsletter that 
reports on VA’s progress with this 
project and other key developments. 
Send a request to my email address to 
be added to his distribution list.

Louis Celli Jr. is CEO of the Northeast 
Veterans Business Resource Center. 
Readers can send questions for “On 
Point” to lcelli@nevbrc.org.

BY LOUIS J. CELLI JR.
VETERANS & BUSINESS

ON POINT

Indiana teen wins Legion’s 
th Oratorical Contest

“Our Constitution continues to be challenged daily by offi  cials 

who would rather see their personal interests served than the 

Constitution protected. How can we, the American people, stand 

ready to defend and maintain our Constitution when only 28 

percent of us have even read it? How can we petition our 

representatives to protect the Constitution, or vote for offi  cials who 

have a record of upholding the Constitution, when we do not even 

know what the Constitution says?

“The time has come for all of us to know our Constitution and to 

choose to maintain it.”
From the winning speech “Maintaining Liberty: The People’s Call,”

delivered by 2012 American Legion National High School 

Oratorical Scholarship Contest champion Rebecca Frazer of Morgantown, Ind.

Rebecca Frazer, a home-schooled 
junior from Morgantown, Ind., won 
fi rst place at the th American 
Legion High School Oratorical 
Contest in Indianapolis on April . 

Sponsored by American Legion 
Post  in Morgantown, Frazer 
earned an $, college 
scholarship for her oration, 
“Maintaining Liberty, the 
People’s Call.”

Charles Baines of Meridian, Idaho, 
placed second for his oration, “Good 
Fences Make Good Neighbors.” He 
was sponsored by American Legion 
Post  in Meridian and earned a 
$, scholarship.

John Donaldson IV of Eden Prairie, 

Minn., placed third. Sponsored by 
American Legion Post  in 
Wayzata, Minn., he earned a 
$, scholarship for his oration, 
“The Constitution: The Framers’ 
Loan to Us.”

In addition to their - to -minute 
orations, the fi nalists spoke briefl y 
on the th Amendment, a topic 
drawn randomly by National 
Commander Fang Wong. 

The Legion’s National High School 
Oratorical Scholarship Program 
encourages young people to 
improve their communication skills 
and to study the Constitution.

Watch the winning oration:
  www.legion.org/oratorical

[AMERICANISM]

Tom Strattman
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[POW/MIA ]

THE DEEPEST CUT
Reductions in military spending jeopardize the recovery of POWs, MIAs.

012
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eopardize the recovery of POWs, MIAs.

BY ADRIAN CRONAUER

EyeWire, American Legion photo

Our duty to never leave a soldier behind 
does not end with the current war. More 
than , Americans remain unaccounted for 
from World War II, the Korean War, the Cold 
War, the Vietnam War and the Gulf War, though 
many thousands of that number are considered 
buried at sea and unrecoverable. We have a duty 
to honor their service every bit as much as we 
honor those who most recently served or are still 
serving today.

The U.S. government makes every eff ort to 
recover and account for those who are 
missing in action or are prisoners of war, but 
this takes time, dedication and due diligence. 
It also requires manpower and money.

The Defense Prisoner of War/Missing 
Personnel Offi  ce (DPMO) in Washington is 
the focal point within the Department of Defense for 
prisoner of war and missing personnel aff airs. Its 
mission is to account as fully as possible for every 
missing American, dead or alive, from any confl ict. 
DPMO advises the defense secretary, negotiates with 
foreign governments – some of them our former 
enemies – and provides policy guidance to a number of 
other organizations, such as the Joint POW/MIA 
Accounting Command (JPAC), the service casualty 
offi  ces, the Armed Forces DNA Identifi cation 
Laboratory, and dozens of investigators, analysts and 
researchers.

The Defense Department’s accounting community 
also follows up on every credible report about possible 
missing Americans, sends teams all over the globe to 
investigate, search and conduct research, excavates 
gravesites, identifi es remains, and return U.S. personnel 
to their loved ones at home – all to keep America’s 
promise to those who serve.

Fulfi lling this promise comes at no small cost. DoD 
employs more than  joint military and civilian 
personnel, deploying teams throughout the world to 
recover missing Americans. Storage facilities are 
maintained in Hawaii, Thailand, Vietnam, Laos, 
Cambodia, Germany and Papua New Guinea to 
reduce the cost of shipping equipment and provide 
ready access to supplies for teams sent to remote 
locations abroad. In , a budget of more than 
$ million was required to cover all the resources 
needed for archival research, intelligence collection 
and analysis, fi eld investigation and recovery, and 
scientifi c analysis. Alarmingly, these budgets, and the 
purpose they serve, may now be in jeopardy.

Last year, on top of the Pentagon’s already-
implemented $ billion reduction in spending, 
the failure of the congressional debt-ceiling 
“supercommittee” to reach a consensus triggered an 
additional $ billion in cuts to the DoD budget, 
bringing overall reductions in military spending to over 
$ trillion. These cuts, if made across the board with 
little to no military input, directly threaten the POW/
MIA accounting community’s budget and our eff orts to 
bring home America’s prisoners of war and missing 
military personnel.

According to a July , , editorial signed by The 
American Legion and other veterans groups , the White 
House has nearly abandoned a commission created by 
President George H.W. Bush and Russian President Boris 
Yeltsin to help account for U.S. personnel who 
disappeared behind the Iron Curtain. It also expressed 
concerns about a multiyear budget submission 
requested by JPAC in . Congress previously 
mandated that JPAC develop the capacity to recover 
and account for  POW/MIAs annually by . 
Without the funding requested in the budget 
submission, it will be nearly impossible for JPAC to 
meet that goal.

The United States has a sacred duty to honor those 
who serve and return them home. Threatening the 
military budget clearly damages our nation’s ability to 
do so.

Adrian Cronauer is a Vietnam War Air Force veteran and 
attorney. From September  to March , he served 
as special assistant to the director of the Defense Prisoner 
of War/Missing Personnel Offi  ce in Washington.
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Free cleft surgery which takes as
little as 45 minutes and costs as little
as $250, can give desperate children
not just a new smile — but a new life.

“...one of the most 
productive charities — 

dollar for deed — in the world.”
—The New York Times

Donate online: www.smiletrain.org or call: 1-800-932-9541

Z12061128ZFAA48

Smile Train is a 501 (c)(3) nonprofit recognized by the IRS, and all donations to Smile Train are tax-deductible in accordance with IRS regulations. © 2012 Smile Train.

Feel free to look away. 
He’s used to it. 

Feel free to look away. 
He’s used to it. 

Page 63



AIR FORCE / ARMY AIR FORCES
5th Comm Grp 934th Sig Bn (Korea), Little 
Rock, AR, 9/30-10/6, Chuck Siegismund, (501) 
681-6762, sparkyarky@comcast.net; 6th Bomb 
Wing (Walker AFB), Roswell, NM, 9/21-22, Bobby 
Pike, (479) 452-7191, bbpik@aol.com; 13th AF 
Vet Assn, Oklahoma City, 9/19-22, Ray Perkins, 
(918) 269-1641, ram.perk@cox.net; 13th TBS 
(Ubon Royal Thai AFB, 1970-1972), Fort Walton 
Beach, FL, 10/12-15, C.J. Brown, (850) 226-6948, 
charley6272@yahoo.com; 15th Radio Sqdn 
Mobile, Branson, MO, 10/7-10, Bill Moore, (337) 
984-2666, onthegoosprey@aol.com; 22nd Bomb 
Grp, Austin, TX, 10/24-27, Ken Carlin, (215) 564-
3694, mkcarlin@verizon.net

49th Ftr Sqdn Assn, Arlington, VA, 10/4-7, John 
Jannazo, (850) 974-4459, jannazo@aol.com; 
281st AHC Assn, St. Louis, 8/1-5, Jim Baker, 
(336) 337-6254, jimbaker@triad.rr.com; 316th 
Tact Air Wing, Hampton, VA, 9/18-23, Rex Riley, 
(757) 294-3253, 130rr08@gmail.com; 317th 
Trp Carrier Vets, Columbus, GA, 10/11-14, Jim 
Timmons, (410) 255-2735, jimt0708@aol.com; 
343rd Strat Recon Sqdn, Fairborn, OH, 9/19-21, 
Paul Dolby, (260) 356-1761, paul343rdsrs@yahoo.
com; 366th SPS K-9 (Da Nang AB, Vietnam), 
Colorado Springs, CO, 9/13-17, Steven Luz, (209) 
667-6010, luz7963@yahoo.com; 368th Ftr Grp, 
Cape May, NJ, 10/4-7, Kenneth Kik, (615) 415-2175, 
ken.kik@368thfightergroup.com; 379th Bomb 
Grp WWII Assn, San Diego, 8/22-26, Mike Hart, 
(469) 633-0689, mike@379thbga.org

509th Bomb Wing Vet Assn, Albuquerque, 
NM, 10/2-4, George Colby, (505) 881-9869, 
prairietiger619@msn.com, 623rd AC&W Grp, 
Oklahoma City, 10/17-21, Jack Hinton, (405) 
350-1158, johinton1@hotmail.com; 3454th Tng 
Sqdn (Warren AFB, WY, 1947-1956), Branson, 
MO, 10/18-20, John Kemper, (303) 775-2874, 
jonshirkemper@aol.com; 6147th Tact Cont 
Grp, Dayton, OH, 8/28-9/2, Tony Pascale, (601) 
544-9248, tony_pascale@yahoo.com; 6314th 
AP Sqdn (Osan AB, Korea, 1963-1964), Las 
Vegas, 9/21-23, Richard Marcano, (347) 398-4390, 
rickmarcano@aol.com; AF Postal & Courier 
Assn, WIlliamsburg, VA, 9/25-27, Purcell Brown, 
(937) 754-1848, purcellb777@sbcglobal.net; 
Brady AB (Camp Hakata, Japan, All Eras) & 
NSA, Helen, GA, 9/10-14, Tom Morfoot, (770) 
957-1085, mm30248@earthlink.net; Chambley 
AB, France (1954-1967), Tucson, AZ, 10/18-22, 
Jim Fitzpatrick, (480) 688-3465, azkirk@cox.net; 
Nuclear Wpns Tech Assn, Albuquerque, NM, 
10/18-20, Robert Welz, (502) 645-3181, www.
usafnukes.com, Torrejon AB, Spain (All Yrs), 
Washington, 8/30-9/2, Burnethel Sanford, (951) 
739-0202, mizbs3492@msn.com 

ARMY
1st Bn 12th Inf Red Warriors, San Antonio, 
8/30-9/2, David Dresia, (715) 256-0112, dresidav@
yahoo.com; 1st FA Obsn Bn Assn (WWII & 
Korea), Springfield, IL, 10/18-21, Ralph Mueller, 
(724) 348-5359, ltcrjm@verizon.net; 2nd Armd 
Cav 2nd Recon Sqdn (1958-1965), Branson, 
MO, 9/20-23, Gene Gapinski, (320) 387-2844, 
falcon63gene@yahoo.com; 6th Inf Div (All Units 
& Eras), Dearborn, MI, 9/5-9, Russ McLogan, 
(517) 437-2768, terruspress@dmci.net; 11th ACR 
Blackhorse Assn, Williamsburg, VA, 6/7-10, 
Glenn Snodgrass, (703) 250-3064, snodgrassja@
verizon.net

14th Cbt Eng Bn,Branson, MO, 9/6-9, Jess 
Huckaby, (763) 323-8163, 14thcebassocmc@
comcast.net; 15th Constabulary Sqdn, 
Mansfield, GA, 9/6-8, Horace Saldi, (301) 384-
1168, saldidog1@comcast.net; 39th Inf Rgt, 
Indianapolis, 8/2-4, Cal Meyer, (406) 600-0888, 
lzambush239@msn.com; 44th Inf Div Assn 
(1946-1954), Peoria, IL, 10/19-21, Howard Ferrill, 
(817) 579-1608, hferrill44@charter.net, 56th Army 
Postal Unit, St. Louis, 10/4-7, Bob Watts, (636) 
262-3529, ww5024@sbcglobal.net; 77th Army 
Sec Agency Spec Opns Unit, New Braunfels, 
TX, 9/14-17, William Evans, (303) 698-2376, 
wmnathan@aol.com; 199th LIB Redcatcher, 
San Antonio, 6/18-22, Jim Brinker, (814) 706-7475, 
redcatcher6667@yahoo.com; 273rd 1st Arty 
Bn (WWII), Whiteman AFB, MO, 8/17-19, Charles 
Borum, 410 Jefferson St., Versailles, MO 65084

279th ASA Det, New Braunfels, TX, 9/14-17, 
Bill Evans, (720) 257-8265, wmnathan@aol.
com; 321st Trans Co “Med Trk” (Long Binh, 
Vietnam, 1967-1973), Reno, NV, 7/15-19, Chuck 
Roberts, (785) 271-5969, chuckeroberts@cox.
net; 321st Trans Unit (1967-1968), Reno, NV, 
7/15, John McCormick, (906) 440-2131; 335th 
Radio Research Co, Rapid City, SD, 8/23-26, Jim 
Mossman, (513) 779-7145, jmossman@fuse.net; 
503rd RCT Parachute Assn (WWII), Richmond, 
VA, 8/12-16, Nancy Young, (804) 550-3354, 
wwii503rdprct@yahoo.com; 544th Eng Co, 
Lakeland, FL, 7/26-29, Bob Hollenbeck, (716) 
860-4051, violet5151@yahoo.com; 574th, 595th 
SAW Bn A Co 6th Plt, Sylvan Beach, NY, 9/10, Bob 
Miller, (315) 762-4255; 820th Eng Avn Bn (Beale 
AFB, CA, 1952-1954), Pigeon Forge, TN, 10/5-6, 
Bob Schamber, (713) 473-5015, schamberb@
comcast.net; 999th AFA Bn (1950-1954), Little 
Rock, AR, 9/27-29, Aubrey Davidson, (501) 851-
4999, abe4999@aol.com

ASA, Fort Meade, MD, 8/4, Jerry Tartt, (703) 583-
8287, jwt8576@comcast.net; ASA 328th C/R Co 
(Bad Aibling, Germany, 1952-1956), St. Louis, 
10/9-11, Bob Hilliard, (803) 791-1873, r.l.hilliard@
att.net; ASA (Frankfurt, Germany, 1958-1965), 
Harrisburg, PA, 10/9-11, John Minken, (717) 
533-4652, minkenj@aol.com; ASA (Turkey), 
Pittsburgh, 10/7-10, Elder Green, (724) 471-4899, 
asagreenhornet@comcast.net; B/7/17 Cav, San 
Antonio, 9/3-7, Buddy Harp, (573) 324-3924, 
buddyharp@yahoo.com; Fort Campbell, KY, 
Honor Guard Co (1954-1958), Cleveland, OH, 
9/10-14, Ed Thomas, (440) 915-3167; US Army 
Med Cmd Japan Assn, Niagara Falls, NY, 9/19-22, 
Charles Jezycki, (707) 257-6818, charleswsj@
msn.com

www.GorillaTough.com
1-800-966-3458

New
Anti-Clog Cap
Gorilla Tough.
Every Time.
Made in
USA

Scan for Video

www.GorillaTough.com
1-800-966-3458

© 2012 Gorilla Glue Company

How to submit a reunion
The American Legion Magazine publishes 

reunion notices for veterans. Send notices 
to The American Legion Magazine, Attn: 
Reunions, P.O. Box 1055, Indianapolis, IN 
46206, fax (317) 630-1280, e-mail reunions@
legion.org or submit information via our 
website, www.legion.org/reunions. 

Include the branch of service and complete 
name of the group, no abbreviations, with your 
request. The listing also should include the 
reunion dates and city, along with a contact 
name, telephone number and e-mail address. 
Listings are publicized free of charge.

Your notice will appear on our Web site within 
a week and will remain available online until 
the final day of your reunion. Upon submission, 
please allow three months for your reunion to 
be published in print. Due to the large number 
of reunions, The American Legion Magazine 
will publish a group’s listing only once a year. 

Notices should be sent at least six months prior 
to the reunion to ensure timely publication.

Other notices
“In Search Of” is a means of getting in touch 

with people from your unit to plan a reunion. 
We do not publish listings that seek people 
for interviews, research purposes, military 
photos or help in filing a VA claim. Listings 
must include the name of the unit from which 
you seek people, the time period and the 
location, as well as a contact name, telephone 
number and e-mail address. Send notices to 
The American Legion Magazine, Attn: “In 
Search Of,” P.O. Box 1055, Indianapolis, IN 
46206, fax (317) 630-1280 or e-mail reunions@
legion.org. 

The magazine will not publish names of 
individuals, only the name of the unit. Listings 
are published free of charge.

Life Membership notices are published for 
Legionnaires who have been awarded life 

memberships by their posts. This does not 
include a member’s own Paid-Up-For-Life 
membership. Notices must be submitted 
on official forms, which may be obtained by 
sending a self-addressed stamped envelope 
to The American Legion Magazine, Attn: Life 
Memberships, P.O. Box 1055, Indianapolis, 
IN 46206.

“Comrades in Distress” listings must be 
approved by the Legion’s Veterans Affairs & 
Rehabilitation division. If you are seeking to verify 
an injury received during service, contact your 
Legion department service officer for informa-
tion on how to publish a notice.

To respond to a “Comrades in Distress” listing, 
send a letter to The American Legion Magazine, 
Attn: Comrades in Distress, P.O. Box 1055, 
Indianapolis, IN 46206. Include the listing’s CID 
number in your response. 

“Taps” notices are published only for Legion-
naires who served as department commanders 
or national officers.
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COAST GUARD
Chief Petty Officers Assn, Long Beach, CA (on 
Queen Mary), 8/7-9, Bill Segelken, (703) 941-0395, 
cpoaconvention@gmail.com

JOINT
Assn of Avn Ord, Reno, NV, 8/15-19, John 
LaMaitre, (619) 562-8492, jjlsantee@cox.net; 
Tan Son Nhut Assn, Dayton, OH, 10/11-14, Rich 
Carvell, (870) 932-8085, rcarvell@suddenlink.net 

MARINES
1st Bn 4th Mar Assn, Laughlin, NV, 10/10-14, 
Brad Bennett, (218) 722-4589, bradbennett@
hotmail.com; 3rd 8-Inch Howitzer Btry SP 11th 
Mar, San Diego, 9/6-9, Dennis O’Brien, (805) 
389-3793, obriensequipment@aol.com; Avn Log 
Mar, Myrtle Beach, NC, 9/27-30, Don Davis, (252) 
444-1777, greyegl@ec.rr.com; B-1-1 (Okinawa 
1959-1960), Las Vegas, 9/24-26, William Sitar, 
(732) 283-9000, sitar@sitarcompan.com, C-1-7, 
Washington, 8/16-20, Bill Farrell, (203) 318-1889, 
willydoro@sbcglobal.net; Heli Mar Medium 
265, San Diego, 10/10-14, Duane Jensen, (858) 
270-6370, wayne_lone@sbcglobal.net; India Co 
3/7 “Band of Brothers” (Vietnam, 1969-1970), 
Washington, 11/8-12, Roger Villarreal, (281) 
930-8161, marine.1@att.net; Mar Barracks 
(Sasebo, Japan), Quantico, VA, 10/8-11, Charles 
McCarthy, (515) 274-9110, coach430@aol.com; 
Mar Det Barracks (NAS Bermuda, All Yrs), San 
Diego, 10/10-14, Charles Ault, (800) 344-6683; 
Third Mar Div Assn, San Diego, 8/21-26, Jeffrey 
Dement, (815) 436-3783, jeffdement@aol.com; 
Yemassee Train Depot, Yemassee, SC, 10/19-20, 
Roy Hughes, (843) 589-3385

NAVY
Amph Force Vet Assn, New Orleans, 8/26-30, 
John Walsh, (732) 367-6472, navyguys@comcast.
net; Bennington CV/CVA/CVS 20, St. Louis, 
9/25-29, Michael Moade, (314) 540-2310, mrm5@
charter.net; Bristol DD 857, Savannah, GA, 10/1-4, 
Paul Ratcliffe, (973) 309-4040, pd_ratcliffe@
msn.com; Cabildo, Norfolk, VA, 9/13-17, Paul 
Tsompanas, (804) 224-8694, lgreco3@msn.
com; Calvert APA 32 & Harry Lee APA 10, 
Philadelphia, 10/10-14, John Cole, (507) 789-6344; 
Canopus AS 9/34, Branson, OR, 9/6-9, Richard 
Retin, (503) 689-1712, retinr@mail.com; Caperton 
DDG 50, Eugene, OR, 8/12-15, Bob Smithson, 
(480) 496-0705, busibob@aol.com; CHB 6, 
Pocono Manor, PA, 9/7-9, Mike McWheeny, (215) 
393-1315, chb.sixreunion@gmail.com; Casa 
Grande LSD 13, Pensacola, FL, 10/2-6, Ron 
Hiles, (740) 969-4619, randahiles@copper.net; 
Charles R. Ware DD 865, Pittsburgh, 9/12-16, 
Donald Parker, (412) 561-7522, munkb@msn.com; 
Chewaucan AOG 50, Myrtle Beacj, SC, 10/3-7, 
John Olsen, (630) 323-1696, jloslen1@comcast.net 

Cimarron AO 22, Las Vegas, 10/7-9, Joyce King,
(702) 438-5165, jking702@embarqmail.com;
Cleveland LPD 7, Charleston, SC, 10/18-21,
George Holloway, (334) 491-2222, 
cpogeorgeholloway@yahoo.com; Colonial LSD 
18, Seattle, 9/12-15, Loren Kerby, (816) 858-3158, 
kerbyplatte@aol.com; Columbus CA 74/CG 12/
SSN 762, Portland, OR, 9/12-16, Alan Hope, (260) 
486-2221, hope4391@frontier.com; Constant 
MSO 427, Danbury, CT, 10/5-7, Pat Roig, (203) 
743-7939, proig@snet.net; Coral Sea CV 43, 
San Antonio, 10/3-7, Mil Phillips, (858) 452-0161, 
milphillip@aol.com; Coronado LPD/AFG 11, 
Baltimore, 8/3-5, Marty Goodman, (517) 202-9574, 
martyjgoodman@comcast.net; Curtiss AV 4, 
Plano, TX, 9/5-8, Bruce Snider, (956) 423-3314, 
bruceusscurtissav4@rgv.rr.com; Decatur Assn, 
Washington, 9/6-9, Tony West, (443) 866-1311, 
tony0705@aol.colm; Diablo SS 479, Charleston, 
SC, 10/21-24, William Davy, (248) 689-6369, 
whdavyjr@yahoo.com; Dyess DD/DDR 880, 
Westport, MA, 10/1-5, Fred Anderson, (203) 838-
3551, fanders@optonline.ne

English DD 696, Charleston, SC, 9/20-23, Ken 
Paugh, (304) 533-3182, juken2006@yahoo.com; 
Epping Forest LSD 4/MCS 7 Mine Flot 1 & Mine 
PAC Units, Essington, PA, 9/5-8, Joseph Braim, 
(215) 498-2224; Everett F. Larson DD/DDR 830, 
Warwick, RI, 9/16-20, Art Colson, (207) 439-2123, 
acollcnett@aol.com; Frank Knox DDR 742, 
Seattle, 9/19-23, Orville Krieg, (727) 724-1279, 
orv.nancy@verizon.net; Grand Canyon AD/
AR 28, Branson, MO, 10/3-7, Robert Dunn, (317) 
881-8866, roberttdunn4217@sbcglobal.net; 
Grayback SSG/LPSS/SS 574, Las Vegas, 9/27-29, 
Mike Dimmick, (702) 810-8056, madimmick@
cox.net; Guam LPH 9 Assn, Branson, MO, 9/9-14, 
Frank Walker, (816) 752-1008, mushball1@
yahoo.com; Halsey Powell DD 686, Harrisburg, 
PA, 9/19-23, James Wyatt, (435) 752-2026; Harry E. 
Yarnell DLG/CG 17, Tampa Bay, FL, 11/9-11, Glenn 
Hunsberger, (757) 287-5429, gleen_husberger@
yahoo.com; Haverfield DER 393, Las Vegas, 9/10-
14, Jerry Cvetkovic, (702) 564-3131, donswift15@
frontier.com

Heermann DD 532, Annapolis, MD, 10/9-12, 
Gerry Miller, (518) 325-4980, navydd532@
yahoo.com; HELATKLTRON-3 HAL-3 Seawolves, 
Portland, GA, 9/19-23, Terry Mize, (678) 622-9184, 
seawolf77@aol.com; Hoel DDG 13, Everett, WA, 
8/9-12, John Peverly, (425) 335-4066, jpeverly@
comcast.net; Honolulu CL 48, St. Petersburg, FL, 
8/20-24, James Edward Smith, (727) 526-2851, 
edscout@aol.com; Iowa BB 61 Vets Assn, San 
Pedro, CA, 7/2-6, Paul Ogg, (360) 692-6032, 
kjoggpr@aol.com; Laws DD 558, Branson, 
MO, 9/20-23, Gene Farmer, (913) 294-4244, 
digefarmer@cebridge.net; Leary DD/DDR 879, 
Warwick, RI, 9/19-23, Richard Englander, (941) 
341-0770, crelibra@verizon.net; MCB 1, MCB 10 
(All Eras), Nashville, TN, 10/5-6, Bill Annett, (615) 
447-5593, seabeebill@cox.net; Midway Vets 
Assn, McClean, VA, 9/20-22, Dave Payson; (509) 
946-0810, minandave@charter.net; Monrovia, 
Dearborn, MI, 10/10-14, Tom Crowe, (586) 
979-4958, apa-31@comcast.net; Monssen DD 
436/798, Waterloo, IA, 9/9-12, C.W. Lemster, (270) 
563-6024, lemster2@windstream.net; Navarri 
APA 215, San Antonio, 10/1-5, Carl Shaulis, (281) 
481-9730, carlshaulis@att.net; Neches AO 47, 
Memphis, TN, 9/13-16, Johnny Hanlon, (918) 
760-7371, johnnyhanlon@cox.net

Oak Hill LSD 7, Denver, 9/13-16, Raylah Holm, 
(509) 607-9021, raylah@aol.com; Oberon AKA 14, 
Bloomington, MN, 9/20-23, Robert Vaillancourt, 
(207) 452-2015, coolmoose@roadrunner.com; 
Perkins DD 26/377 & DDR 877, St. Louis, 
9/12-16, Robert Linton, (314) 397-2388, malinton@
sbcglobal.net; Piedmont AD 17, Omaha, NE, 
9/26-30, Bill Kastens, (785) 272-2604, bmk1930@
sbcglobal.net; Plymouth Rock LSD 29, King of 
Prussia, PA, 9/20-25, David Dortch, (870) 236-3725, 
tazrhondave@yahoo.com; Pocono AGC 16, 
Virginia Beach, VA, 10/9-13, Jack Myers, (765) 453-
9531, jmyers1064@aol.com; Point Defiance LSD 
31, San Diego, 9/19, John Nicocosi, (978) 532-0717, 
johnnicocosipointdefiance@yahoo.com; Preston 
DD 795, Branson, MO, 9/9-12, George Zurmely, 
(785) 922-6333; Quincy CA 71, Baltimore, 10/5-7, 
Bill Appler, (410) 549-0970, bobmj2@verizon.net; 
Radford DD/DDE 446, Albuquerque, NM, 10/3-7, 
Chuck Parsons, (304) 927-0094, ussradford@
hughes.net; Ranger CV 4, Chicago, 9/19-23, 
Thomas Osmunson, (570) 253-4806, ozofpa@
verizon.net; Reeves DLG/CG 24, Charleston, 
SC, 10/4-8, Michael Robertson, (509) 315-8107, 
michael.d.robertson@comcast.net; Schofield 
DEG/FFG 3, Las Vegas, 10/7-10, Ron Spagna, (724) 
335-5204, ron6978@comcast.net; Sea Cat SS 399, 
Little Rock, AR, 9/24-29, Ed Hymer, (515) 981-3006, 
ednmeg@mchsi.com; Severn AO 61, Kansas City, 
MO, 9/26-30, Wayne Williams, (570) 675-3151, 
beegdblu@aol.com

Snowden DE 246, Mystic, CT, 9/17-21, James 
Tashjian, (860) 688-9147, jacktash32@yahoo.com; 
Springfield CL 66/CLG 7, Mobile, WA, 9/27-30, 
Richard Wilson, (253) 210-5609, graham98338@
comcast.net; Sqdns & Shipmates of the 
FDR/Midway Inc., Branson, MO, 9/4-9, Al 
Wedemeyer, (404) 497-0943, squadronsmates@
aol.com; Stoddard DD 566, Portland, OR, 
9/26-29, Dan Withers, (206) 947-2303, dwithers@
rodaxwireless.com; Tarawa LHA 1, Las Vegas, 
8/1-3, Rick Holly, (973) 658-2706, rickholly@
rickholly.com; Thompson DD 627/DMS 38, 
Savannah, GA, 10/7-11, Mike Gheger, (810) 441-
7657, mcjg48@gmail.com

Tolovana AO 64, Myrtle Beach, SC, 10/16-19, 
Cecil Hensley, (843) 685-9112; Trathen DD 
530, Baltimore, 9/12-15, Rosalie Schockweiler, 
(941) 473-1253, ronk@shentel.net; Tulare AKA/ 
LKA 112, Memphis, TN, 8/24-26, Sam Schrock, 
(308) 991-8118; Util Sqdn VJ-VU-VC, Reno, NV, 
9/10-12, Bob Case, (360) 293-4967, bob.case415@
gmail.com; VAPPERS – VAP-61, VAP-62, VJ-61, 
VJ-62, Jacksonville, FL, 10/31-11/4, Jim Temple, 
(757) 721-3077, templej2@cox.net; VP-22, 
Lincoln City, OR, 7/12-16, Sidney White, (321) 
723-5544, white1@cfl.rr.com; Warrington DD 
843, Charleston, SC, 10/3-7, Stan Prager, (916) 
791-6700, stashuman843@msn.com; Washtenaw 
County LST 1166, Niagara Falls, NY, 9/19-23, Jim 
Hopkins, (919) 585-6826, hopkins41@nc.rr.com; 
Wedderburn DD 684, Baton Rouge, LA, 10/18-22, 
Sidney Lanier, (910) 389-5701, llanierdd684@
gmail.com; Wiltsie DD 716, San Diego, 9/27-30, 
Jim Mankowski, (619) 424-7370, jimman10@att.net

LIFE MEMBERSHIP
Post 328, CA: Stephen R. Davidovich
Post 16, MN: Denise A. Milton, James “Butch” Boe

IN SEARCH OF
3rd Div 7th Bn 67th Arty Grp (Wurzburg, 

Germany, 1969-1971), Bill Ulm, (859) 261-6077
3rd MP Plt 3rd Bde 82nd Abn (Phu Loi, 

Vietnam, 1969), Roger Williams, (417) 723-
8980, bojangles@centurtel.net

21st Trans Co CAR (Soul Korea, 1964-1965), 
Pete Paolella, (631) 680-7531, post118@aol.com

37th TFW 37th FMS Airframe Shop (Phu Cat 
AB, Vietnam, 1967-1968), Floyd Carmichael, 
(269) 274-8676, tinknockerf100@comcast.net

39th Inf Rgt “Fighting Falcons” (Bearcat 
to Dong Tam, 1966-1969), Cal Meyer, 
(406) 600-0888, lzambush239@msn.com

85th AAA D Btry (Naha) & 97th AAA Grp 
Baseball Teams (Okinawa, 1951-1953), 
Brud Coombs, bseecoach@comcast.net

464th TCW Comm Sqdn Teletype Sect 
(Lawson AFB, GA & Pope AFB, NC, 
1953-1955), Herbert Lopez, (718) 782-3511

502nd Avn Co 2nd Armd Div (Fort Hood, 
TX, 1957-1960), Richard Boehmke, 
boehmken@aol.com

589th USAF Band ATC Tech Tng Center 
(Amarillo, TX, 1965-1967), Lance Cameron, 
(830) 875-2820, lcameron3@austin.rr.com

614th Engr Base Equip Co, Hanau Eng 
Base Depot (1946-1948), Douglas Shaw, 
(313) 673-4388

864th Eng (Cam Ran Bay, 1965), Joe Moody, 
(315) 834-6563, allaboutbob@ymail.com

7101st CE Sqdn Fire Dept (Wiesbaden, 
AFB, Germany, 1969-1973), Andre Greene, 
(718) 828-5602

7836th Ord & 350th Ord Det (Spinelli Barracks, 
Mannheim, Germany, 1946-1949), Leonard 
McClure, (770) 974-6463
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A Co 2nd Med Tank Bn 40th Armor 7th Inf 
Div (Korea, 1958-1959), Charlie Breitzke, 
(920) 710-4100, cbvet@yahoo.com

A Co 61st Eng Const Bn (Fort Bliss, TX & 
Fort Polk, LA, 1950-1952), Joe Hadbavny, 
(440) 734-7839

Air Police School (Lackland AFB, 
1959), Charles Stewart, (937) 403-7763, 
mrgdbar@hotmail.com

Armor OCS Grads (1965-1968), 
Hugh Preacher, (214) 334-4881, 
hughjpreacher@aol.com

Bushehr, Iran, TAFT Mbrs (1975-
1976), Frank Knopp, (719) 597-6621, 
frank_knopp@msn.com

CID Special Agents (1942-2012), 
Doc Sautter, (770) 596-6706, 
leo.cidaa@yahoo.com

COB 25th Med Bn 25th Bn Div 
(Schofield, Barracks, HI, 1977-1979), 
Daniel Sovensen, (701) 936-0158, 
sorensend14@yahoo.com

CSC 2nd Co Bn 36th Inf (The Rock, 
Kirchgoens, Germany, 1975-1978), 
Ranger Blair, tblair13@verizon.net

Curtiss AV 4, Bruce Snyder, (301) 807-9615, 
bruceusscurtissav-4@rgv.rr.com

D Troop 3/8 Cav 8th Army Div (Finthen 
Army Airfield, Germany, 1966-1968), 
Jim Lindsey, (972) 752-4593

George Phillips FFG 12 (All Yrs), 
Stan McHawes, (641) 295-6483, 
stanmchawes@hotmail.com

Leary DD 879 (1968-1974), Al Redden, 
(308) 530-1284

Plt 529 2nd Bn (Parris Island, SC, 
1952), Chris Vail, (770) 321-5018, 
greenmtchris@comcast.com

Ramstein AFB, Germany (1952-1954), 
William Tisdale, (818) 347-6717, 
bill-tis@socoal.rr.com

Serv Co 20th FA Bn 4th Inf (Hanau, 
Germany, 1955-1956), Walter Deane, 
(540) 454-2273

Tattnail DDG 19 (1963-1991), Dick Harmon, 
(386) 235-8723, dharmonlpga1@aol.com

TUSLOG Det 6/110 (Ankara, Turkey, 
1962-1964), William Petrie, (207) 364-8812, 
ram1@gwi.net

VA-212 Line Crew Ship 207 (NAS 
Moffett Field, CA, 1956-1957), Joe Lee, 
(678) 458-0463

TAPS
Cedric Barnett, Dept. of Wisconsin. Dept. 

Cmdr. 1979-1980, Nat’l Legis. Cncl. Memb. 
1985-1988 and 2005-2009, Nat’l Conv. 
Cmsn. Advisory Board Memb. 1988-1989 
and Nat’l Public Relations Cmsn. Advisory 
Board Memb. 1992-1997.

Larry Decker, Dept. of Colorado. Nat’l 
Distinguished Guests Cmte. Vice Chmn. 
2008-2010 and Nat’l Foreign Relations Vice 
Chmn. 2011-2012.

Thomas Malloy, Dept. of West Virginia. 
Dept. Cmdr. 1969-1970, Nat’l Americanism 
Cmsn. Consultant 1970-1971, Nat’l Mbrshp. 
& Post Activ. Cmte. Memb. 1971-1972, Nat’l 
Constitution & By-Laws Cmte. Memb. 
1971-1974, Nat’l Exec. Cmte. Alt. Memb. 
1974-1975 and Nat’l Counter-Subversive 
Activ. Cmte. Consultant 1975-1979.

Robert Poore, Dept. of Delaware. Dept. 
Cmdr. 1996-1997, Nat’l Veterans Affairs & 
Rehab. Region 2 Memb. 1994-1997, Nat’l & 
Homeland Sec. Cncl. Vice Chmn. 1997-1998, 
Nat’l Exec. Cmte. Memb. 1998-2000, 
Nat’l Legis. Cmsn. Liaison Cmte. Memb. 
1998-1999, Nat’l Public Relations Cmsn. 
Liaison Cmte. Memb. 1999-2000, Nat’l Exec. 
Cmte. Alt. Memb. 2000-2002 and Nat’l 
Americanism Cncl. Vice Chmn. 2000-2002.

Charles Singleton, Dept. of Nebraska. 
Dept. Cmdr. 1974-1975 and Nat’l Legis. Cncl. 
Vice Chmn. 1975-1978.

This is particularly true of our wounded men and women who are far from home and hurting.

The American Legion’s Comfort Warriors program makes sure these folks have the personal

comfort items they need from home. To make sure they will always have those items, leave part

of your estate to the Legion’s Comfort Warriors program through your will.

A bequest to The American Legion is one of the simplest and most popular ways to ensure that

the Legion’s programs will continue to support soldiers and veterans into the future. It’s a gift

that costs you nothing during your lifetime yet allows you to have a lasting impact, just as those

before you have done, while receiving valuable long-term tax savings.

To find out how, please visit www.legion.giftplans.org/bequest.

The information contained herein is offered for general informational and educational purposes.
State law may affect the results illustrated. You should seek the advice of an attorney for applicability to your own situation.

© Pentera, Inc. Planned giving content. All rights reserved.

Cover,  
The American
Legion Magazine,
June 1944

Some things never change: The soldier far from home

still dreams about home, Mom, and apple pie.

THE AMERICAN LEGION

Contact us today and visit us at:  www.legion.giftplans.org
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LEGION SHOPPER

HEARING AIDS
UP TO 60% SAVINGS

30-DAY
TRIAL

TRY
BEFORE
YOU BUY

GUARANTEED LOWEST PRICES!
 ALL MAKES & MODELS TERMS ARRANGED
 30 YRS. EXPERIENCE ALL MAKE REPAIRS

CUSTOM INSTRUMENT SPECIALISTS 
FOR FREE INFORMATION CALL:

1-800-323-4212
We’re the oldest, biggest and best

LLOYDS, DEPT. AL         P.O. BOX 7355, ROCKFORD, IL 61126
Visit our Website at www.lloydhearingaid.com

This is all 
you wear!

NOT AVAILABLE IN WA. 

STRONGER
THAN VIAGRA®

Pharmaceutical Grade Without Prescription!

(12 pills)  -   100mg    $49.95   

(24 pills)  -   100mg    $89.95   

(36 pills)  -   100mg    $129.95 

* Free Shipping * Discreet Packaging

* Money Back Guarantee

Credit Cards & Check By Phone.

1-866-611-6891
Or Send Check or M.O. To:

P.E. Labs, 6409 S. Western Ave.
Oklahoma City, OK 73139-1703

 order online www.pillmedica.com

Viagra® is a registered trademark of Pfizer Inc

TOLL FREE
Order Line

Palmer  Industries  
P O Box  5707ASO
Endicott  NY 13763

     One hand operated
         Electric  1, 2, 3 or 4Seaters
                              800 847 1304Free Brochure

Made 

in USA

    2 Seater

www.palmerind.com

  Small scooters,  Pedal/Electrics   
Handcycles, Electric Kits forTrikes  

Since

1973

10% Tax 
  Credit

 800-992-3524

 

ALL KINDS - ALL SIZES - PROMPT SHIPMENT

1210 1st Ave. North - Fort Dodge, IA 50501

NEW!
OPEN FIT

TECHNOLOGY
Most Brands

Any size 
or style

FREE Telephone Hearing Test
FREE Consultation with Technician
FREE TRIAL

5 year 
warranty $339 95

Hearing ONE  1-800-249-4163

      NOT AVAILABLE IN WA
100 Main St., Marty, SD 57361

DIGITAL HEARING SALE

Since1981

none higher$249 95 to $499 95

●   H AT   P I N S   ●     M E D A L S  ●

●  FREE COLOR CATALOG
●  2500+ Military Designs
●  Army, Navy, Air Force, Marines
●  Call now! Toll-free!

  1-888-223-1159
●  Custom pins & patches available.
 Dealer inquires welcome.

HONORS
by Hoover’s Mfg., Co.

P.O. Box 547AL, Peru, IL 61354
Fax: 1-815-223-1499

Email: dave@hmchonors.com 
Website: www.hmchonors.comB
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C
A
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Purchasing?
Refinancing?

Call SIRVA Mortgage now
800.593.2526

Legion Members receive 
a special $500 closing 
cost credit during the 
month of June 2012.*

 *To receive $500 credit must apply for a loan by 6/30/12.
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I fought the lawn and the lawn won.

A WOMAN decided to host a white elephant party. 
Everyone was to bring something they could not 
use but which was too good to throw away. The 
party would have been a great success except that 
11 of the 19 women brought their husbands.

A COLLEGE STUDENT noticed that her elderly 
professor kept three pairs of glasses with him, so 
one day after class, she asked him why.

“Oh, yes, that,” he replied. “I have one pair for 
long sight, one pair for short sight, and the last 
pair to look for the other two.”

AN ACCOUNTANT was having diffi culty sleeping, 
so he went to the doctor.

“Well, have you tried counting sheep?” the 
doctor asked.

“That’s just the problem,” the accountant replied. 
“I make a mistake counting and spend the next six 
hours trying to fi nd it.”

A FAMOUS COMEDIAN was dining at an upscale 
restaurant when he suddenly motioned for his 
waiter to come over.

“I say,” he commented, “there’s a bug in my 
soup, and it’s drowning.”

The head waiter was called over immediately. “Is 
there anything I can do to make this horrible 
occurrence right with you, sir?” he asked.

“Sure,” the comedian said, smiling. “The next 
time you put a bug in my soup, either teach it to 
swim fi rst or strap a life preserver on its back.”

“MY SON used to be late to school every day,” said 
the father of a teenage boy to his friend. “I bought 
him a used car, and that solved the problem.”

“How did buying him a car make a difference?” 
the second father asked.

“Now he gets to school early so he can fi nd a 
parking spot.”

A STAGE MANAGER told the leading actor of a 
poorly reviewed new play, “After tonight, I’m going 
to have you killed in Act I instead of Act III.”

“Why?” asked the villain, shocked.
“Because I don’t want to take the chance of the 

audience doing it.”

“YESTERDAY, Vice President Joe Biden said that 
the killing of Osama bin Laden was the most 
audacious plan in the last 500 years. Biden then 
unveiled his new line of steak knives and said, 
‘Until now!’” – Conan O’Brien“Mom didn’t have as much patience as she should have today.”

“Forget the Grail, Sagramore. Our pension fund is in trouble.”

Page 68



FOR COMPENSATION INFORMATION:

FREE PACKET for mesothelioma 
or lung cancer, diagnosis/death,
please contact:

Handling cases nationwide with 
local co-counsel in state of filing.

Toll Free 1-877-367-6376
Email: info@mesotheliomaweb.org
www.mesotheliomaweb.org/n4658

Many sailors who served their country proudly aboard 
ships in the World War II, Korean, and Vietnam War eras,

are now being diagnosed with asbestos-related cancers.

Asbestos
Cancer Hits

Former 
Sailors

The David Law Firm
“Defeating Today’s Goliaths”

FOR MEDICAL INFORMATION:

FREE PACKET for mesothelioma
patients, please contact:

Toll Free 1-800-998-9729 
Email: info@thedavidlawfirm.com

www.asbestos-attorney.com/n4658

* Licensed by the Supreme Court of Texas.
Not Certified by the Texas Board of Legal Specialization.

Mesothelioma Web
Hope * Support * Help

The most comprehensive
resource for Mesothelioma
patients and their families.
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You’ll love the comfort!
Waist gives & takes with your every move! 
Lightweight, quick-dry cotton & polyester!

MACHINE WASH & WEAR! 
• 4 Deep No-Hole pockets 
• Snap Closure 
• Indestructible Nylon Zipper Fly 
• Extra Sturdy Belt Loops 
• Convenient Golfer’s Locker Loop! 

XS INSEAMS!
WAISTS to 60!

If you wonder how other men look so
good, ask them about Haband! Better 
yet, see for yourself! Fast, Reliable 
Service! Hurry! 

3 for 42.97  4 for 55.95  5 for 67.87

pairs 
for 

only

Duke Habernickel
#1 Bargain Place
Jessup, PA 18434

Handsome vertical striping makes you
look slimmer! Rib knit collar, roomy fit,

handy chest pocket and banded 
bottom. Dyed to match the pants.

Stretchy cotton/polyester knit. Imported.
100% Wash & Wear.

Sizes:  S(34-36) M(38-40) L(42-44)
XL(46-48) 2XL(50-52) 3XL(54-56)

4XL(58-60)

Matching Shirts  $11.99 each

Black

Khaki

Burgundy

Cadet
Blue

Blue

When you pay by check, you authorize us  to use information from your check to clear it electronically. 
Funds may be withdrawn from your account as soon as the same day we receive your payment, and 
you will not receive your check back from your financial institution.

All Sizes

Same Low 
Price!

Haband #1 Bargain Place, Jessup, PA 18434-1834
FOR MAXIMUM COMFORT, ORDER YOUR USUAL WAIST SIZE!

Waists:  32  34  36  38  40  42  44
*Big Men ($5 more per pair): 46  48  50  52  54  56  58  60  

Inseams: XS(25-26)  S(27-28)  M(29-30)  L(31-32) 
XL(33-34) (XL inseam available in 32-44 waists only)

SLACKS    2 for $29.99* SHIRTS    $11.99 each
WHAT
SIZE?

HOW
MANY?

 BLUEØ5
BURGUNDYEB

BLACKØ1
KHAKI2E

CADET BLUE5J

BROWNØ4

BLACKØ1

KHAKI2E

WHAT
WAIST?

WHAT
INSEAM?

HOW
MANY?

GREYØ6

7TH–Ø756R 7TH–13427

*

Full Elastic Waist with 
Front Zipper & Snap Close!

Belt Loops too,
including Center Back!

2 Big Side Pockets! 
2 Button-Flap Back Pockets!

Send _____ shirts &
_____ slacks. I enclose
$________ purchase
price plus $7.99 
shipping.

Card #_________________________________________Exp.: ______/_____
Phone/Email ____________________________________________________
Mr. Mrs. Ms. ____________________________________________________
Address____________________________________________ Apt. # ______
City & State ______________________________________ Zip ___________

Haband  Visa  MasterCard  Discover® Network  AmEx     Check

100% Satisfaction
Guaranteed
or Full Refund 

of merchandise 
purchase price.

Im
p

or
te

d

In GA add sales tax.

Black

Grey

Brown

Khaki
NEW!
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